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Next  week  s 
ABC  FAS-FAX 
report  will 
reveal  that 
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Pulitzer  Prizes  Awarded  to  The  New  York  Times 


A  Nation  Challenged 

The  New  York  Times  staff, 
for  distinguished  public  service 

On  the  morning  of  Sept.  11,  The 
New  York  Times  began  one  of  its 
most  far-reaching  mobilizations 
since  World  War  11.  Hundreds  of 
reporters  and  photographers  con¬ 
verged  on  ground  zero  and  the 
Pentagon  as  others  fanned  out 
across  America  and  around  the 
globe  to  cover  the  many  dimen¬ 
sions  of  one  of  the  largest  calami¬ 
ties  ever  to  befall  tbe  nation. 

A  week  after  the  attack,  a  new 
daily  section  was  introduced  - 
A  Nation  Challenged  -  to  connect 
the  local,  national  and  global 
threads  that  were  a  part  of 
this  unfolding  story:  from 
Washington’s  war  footing  to  the 
front  in  Afghanistan  to  the  search 
for  those  missing  at  ground  zero. 
The  section  was  cleared  of  all 
advertising. 

And  every  day,  A  Nation 
Challenged  carried  a  page  or  more 
of  profiles  of  those  who  died  or 
were  missing  in  the  attacks.  These 
“Portraits  of  Grief”  became  a  link 
between  tbe  original  tragedy  and 
tbe  continuing  coverage.  Senior 
editors  at  Tbe  Times  could  not 
recall  a  more  passionate  response 
by  readers  to  anything  the  paper 
had  done  in  its  history. 

The  entire  contents  of  A  Nation 
Challenged  were  also  presented 
on  our  Web  site,  with  additional 
features  such  as  audio  and  video 
interviews  with  Times  journalists 
and  a  program  allowing  readers  to 
search  “Portraits  of  Grief” 
for  individual  profiles  that  had 
appeared  weeks  or  even  months 
earlier. 

A  Nation  Challenged  ran  as  a 
separate  section  of  The  Times 
through  the  rest  of  2001.  Now  a 
part  of  the  main  news  section, 

A  Nation  Challenged  continues  to 
focus  New  York  Times  coverage 
on  significant  events  related  to  the 
aftermath  of  Sept.  1 1 . 


The  Terror  Threat 

The  New  York  Times  staff, 
for  distinguished  explanatory 
reporting 

“Holy  Warriors,”  a  three-part  series 
that  appeared  in  The  Times  in 
January  2001,  described  a  spread¬ 
ing  terror  network  led  by  a  cunning 
fanatic  with  a  global  vision  and  a 
deep  hatred  of  America.  Osama 
bin  Laden’s  training  camps  in 
Afghanistan  had  prepared  thou¬ 
sands  of  militant  Muslims  to  fight  a 
holy  war  against  the  West.  They 
were  poised  in  “sleeper  cells” 
around  the  world,  waiting  for 
orders  to  strike.  Bin  Laden  had 
issued  an  edict  to  his  faithful:  “Kill 
Americans  and  their  allies.”  The 
series  was  chilling,  but  tbe  threat 
seemed  distant. 

Then,  eight  months  later,  it  all 
turned  horribly  real.  And  the 
themes  and  insights  of  this 
groundbreaking  series  -  and 
“Missed  Signals,”  a  subsequent 
series  on  Muslim  terrorists  - 
became  the  script  of  America’s 
tragedy. 


Barry  Bearak 

For  distinguished  international 
reporting:  Afghanistan  - 
Before  and  After 

Long  before  the 
United  States  was 
attacked  on  Sept. 
11,  Barry  Bearak 
was  in  Afghanistan 
chronicling  the 
plight  of  that  country.  Anyone 
who  had  been  reading  bis  articles 
about  both  Afghanistan  and 
Pakistan  understood  well  before 
September  that  dangerous  forces  - 
Islamic  extremism,  severe  poverty, 
oppressive  government,  inflamma¬ 
tory  schooling  -  had  come  to 
dominate  these  countries. 

Mr.  Bearak  was  on  the  job  in 
Kabul  even  as  American  bombing 
was  expected.  And  be  was  back 
in  Kabul  when  the  Taliban  gov¬ 
ernment  fell.  Steeped  in  the 
region  he  covered,  enduring 
months  of  hardship  to  bring  in 
his  reports,  Mr.  Bearak  was  able 
to  help  readers  better  understand 
this  tumultuous  pan  of  the  world. 


U.S.  Attacked 

The  New  York  Times  staff, 
for  distinguished  spot  news 
photography 

Capturing  the  events  of  Sept.  11- 
jetliners  exploding  into  the  World 
Trade  Center,  people  watching  in 
disbelief  and  horror  -  required 
the  instinctive  reactions  of 
individual  photographers  as  well 
as  carefully  coordinated  team¬ 
work.  Extraordinarily  rapid 
deployment  as  well  as  courage, 
talent  and  judgment  are  behind 
every  image.  And  the  intense 
efforts  continued,  as  the  days  went 
by,  with  the  search  for  survivors 
and  for  understanding. 


Thomas  L.  Friedman 

For  distinguished  commentary 

In  the  wake  of  the 
terrorist  attacks, 
readers  were  angry, 
frightened  and 
confused,  seeking 
not  only  consola¬ 
tion  but  also  guidance  about  forces 
they  understood  but  dimly.  Mr. 
Friedman’s  Op-Ed  page  commen¬ 
tary  provided  tbe  clarifying, 
evenhanded  assessments  that  were 
so  urgently  needed.  He  was 
especially  well  positioned  to  write 
about  this  story,  having  reported 
on  the  Middle  East  for  more  than 
20  years.  And  in  his  columns,  Mr. 
Friedman  addressed  issues  as  var¬ 
ied  as  the  complicity  of  some  of 
America’s  presumed  friends  and 
the  new  challenges  facing  America 
both  at  home  and  abroad. 

This  award  is  Mr.  Friedman’s  third 
Pulitzer  Prize  for  his  work  at 
The  Times,  and  his  first  as  an 
Op-Ed  page  columnist. 


Endurance 

The  New  York  Times  staff, 
for  distinguished  feature 
photography 

In  Afganistan  and  Pakistan, 
brutality  and  normal  life  collided 
in  a  time  of  war.  Times  photogra¬ 
phers  worked  under  grueling 
conditions  to  deliver  memorable 
images:  faces  that  are  haggard 
or  stoical,  fearful  or  resigned, 
wounded  or  merely  weary; 
a  man  at  prayer  beneath  a  sky 
etched  with  the  wispy  trails 
of  fighter  jets;  a  grieving  mother  in 
an  ambulance,  holding  one 
of  the  day’s  casualties,  her 
13-year-old  son. 


Gretchen  Morgenson 

For  distinguished  beat  reporting 

Wall  Street  rues 

■  *  Morgenson  left  her 

job  as  a  stockbroker 

nalist.  She  now 
covers  financial  markets  for  The 
Times,  and  in  dozens  of  articles  last 
year  she  revealed  many  things  that 
people  selling  stocks  would  rather 
not  have  admitted  to  the  growing 
number  of  Americans  who  were 
buying  them. 

In  article  after  article,  Ms. 
-Morgenson  showed  how  Wall 
Street  analysts,  charged  with 
finding  the  best  stocks  for  their 
customers  and  warning  them  away 
from  the  worst  ones,  were  often 
compromised  by  hidden  conflicts 
of  interest.  Many  readers  were 
deeply  disturbed  by  her  findings; 
Congress  called  hearings  on  how 
to  curb  the  problem;  and  an 
embarrassed  securities  industry 
moved  to  police  itself  better. 


On  April  8,  The  New  York  Times  was 
awarded  an  unprecedented  seven 
Pulitzer  Prizes  for  its  news  coverage 
and  commentary  during  zooi  —  a  year 
that  was  itself  without  precedent. 

In  the  shattered  calm  of  a  clear 
September  day,  history  was  forever 
altered.  Events  unfolded  with  an 
almost  unimaginable  speed,  in  myriad 
directions  —  and  across  countless  lives. 
Covering  these  events  and  their 
aftermath  was,  and  continues  to  be, 
a  heartbreaking  obligation  to  fulfill. 

But  we  will  continue  to  work  to  the 
best  of  our  ability  to  assure  the  depth 
and  breadth  of  our  coverage  — 
in  print,  and  online. 

We  thank  our  readers  for  their  thou¬ 
sands  of  letters  of  support.  The  fact  is, 
our  readers  share  credit  for  these 
awards.  We  thank  them  for  supporting 
our  commitment  to  the  highest 
standards  of  journalism  —  and  for 
expecting  the  world  of  us,  every  day. 
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Congratulations  to  our 
2002  Pulitzer  Prize  winners! 


Barry’  Siegel  Justin  Davidson 

Los  Angeles  Times  Newsday 

Feature  Writing  Criticism 


Alex  Raksin  and  Bob  Sipchen 
Los  Angeles  Times 
Kditorial  Writing 


At  Tribune  Company,  great  journalism  is  always  good  business. 

TRIBUNE 

www.tribune.com 
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EXECUTIVE  COMPENSATION 


Your  April  8  story  regarding 
the  compensation  packages  of 
several  media-company  executives 
makes  reference  to  the  2001  base  salary 
and  option  award  granted  Tribune  Co.’s 
Chairman  and  CEO,  John  W.  Madigan, 
but  fails  to  point  out  that  Mr.  Madigan 
did  not  receive  a  bonus  in  2001  [“Indus¬ 
try  compensates  for  economic  troubles,” 
p.  7]-  He  also  took  a  5%  reduction  in  pay 
beginning  in  2002.  In  fact,  Mr.  Madigan’s 
total  compensation  package  declined 
significantly  between  2000  and  2001. 

As  a  company.  Tribune  took  important 
steps  to  control  compensation  costs, 
which  included  reducing  the  pay  and 
eliminating  the  bonuses  of  140  managers. 
In  a  difficult  year  for  media  companies. 
Tribune  helped  lead  the  way  in 
controlling  compensation  costs  in  the 
corporate  office. 

GARY  WEITMAN 

VICE  PRESIDENT/ 
CORPORATE  COMMUNICATION 
Tribune  Co. 
Chicago 

A  MONSTER  OF  AN  lOEA 

ONSTER.COM  IS  NOT  A  ONE-OFF 


M  [“Monster  on  the  loose!,”  April 
1,  p.  14]  —  it  is  a  natural 
progression  in  communications. 

What’s  next  is  what  I  like  to  call 
quantifiable  sales  and  marketing.  This 
is  the  ability,  through  technologv',  for  a 
person  to  in  fact  know  that  his  or  her 
message  has  been  seen  and  heard  (as 
opposed  to  the  leap  of  faith  traditional 
media  require  of  advertisers,  in  that 


you  have  to  “believe”  your  ad  was  seen). 

I  Get  ready. 

DAN  DALTON 

!  DIRECTOR  OF  SALES 

POPstick 

Boston 

LIEUAMNllEUNOXTATim 

Your  editorial  “Moating  ivory 

towers”  [March  11,  p.  11]  concluded 
with  a  reference  to  what  “reliable 
!  research  shows.”  Pennsylvania  State 
I  University  officials  and  newspaper 
executives  quote  from  Penn  State  research, 
which  states  that  Penn  State’s  readership 
program  actually  increased  the  readership 
of  The  Daily  Collegian,  the  student 
newspaper  at  Penn  State’s  main  campus. 

Take  a  closer  look  at  that  research, 
which  is  flawed  in  a  number  of  significant 
;  ways.  You  can  draw  your  own  conclusions 
about  the  reliability  of  the  survey  and  its 
findings.  Attaching  the  Penn  State  name  to 
a  meaningless  statistic  does  not  make  the 
statistic  reliable. 

Additionally,  Penn  State  has  no  research 
on  what  has  been  improved  by  this 
program  compared  with  the  period  before 
the  program  started.  Penn  State  has  zero 
research  on  any  actual  positive  educational 
outcomes  from  its  newspaper  program, 

!  which  includes  the  Centre  Daily  Times 
[State  College,  Pa.],  The  New  York  Times, 
and  USA  Today. 

The  Daily  Collegian  accounts  for  more 
readership  than  the  three  commercial 
newspapers  combined. 

GERRY  LYNN  HAMILTON 
GENERAL  MANAGER 
The  Daily  Collegian 
University  Park,  Pa. 


- ^  50  YEARS  AGO  - - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


APRIL  26, 1952:  decision  was  reached  on  the 

Full  membership  of  radio  and  TV  provocative  proposal, 
stations  in  The  Associated  Press 

was  subjected  to  lively  discussion  National  advertisers’  investment 


at  the  annual  membership 
meeting  April  21,  but  no  definite 


in  newspaper  space  in  1951 
again  topped  the  previous  year 


with  a  new  dollar  high  of  $513 
million.  The  figure  was  announced 
at  the  annual  meeting  of  the 
Bureau  of  Advertising  of  the 
American  Newspaper  Publishers 
Association. 


FEATURE 

WAS  THAT  A  BUMP?  Newspapers 

expected  a  significant  boost  in 
circulation  after  the  Sept.  11  terrorist 
attacks,  but  E^P  has  learned  that 
many  papers  will  reporting  only 
small  gains,  if  any,  to  ABC . 14 

E&P  NEWS 

Money  matters  With  the 

year-over-year  comparisons  starting 
to  get  easier,  public  newspaper 
companies’  first-quarter  earnings 
reports  look  surprisingly  solid  . 6 

Caught  in  the  middle 

U.S.  papers  are  increasingly  finding 
their  Middle  East  coverage  assailed 
by  critics  from  both  sides  —  so  they 
must  be  doing  something  right  ...  .8 

Staley  McBrayer  a  Texas 
publisher  just  “trying  to  keep  from 
going  broke,”  his  development  of  offset 
lithography  changed  newspapering, 
for  good . 9 

Classified  info  Wanting 
help  with  help-wanted  advertising. 

The  Boston  Globe  and  Boston  Metro 
have  recruited  each  other  to  aid 
in  building  the  category . 10 

Calendar  . 10 

DEPARTMENTS 

NEWSPEOPLE  Hilaiy  A  Schneider 

will  lead  Knight  Ridder  Digital  . .  .12 

EDITORIAL  Robert  G.  McGruder’s 
diverse  legacy  . 13 

ADVERTISING  INDICES  EE^P/CMR’s 

exclusive  newspaper  numbers  . . .  .25 

TECHNOLOGY  The  Finnish  are 

coming,  the  Finnish  are  coming  .  .27 

SYNDICATES  Outside  D.C.,  nobody’s 

drawing  up  cartoonist  contracts  .  .29 

■30"  Alicia  Mundy;  Looking  to  the 
muddle  that  is  the  Middle  East  . .  .30 

Classified  . 17 
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KMARTOKsTV 
AND  KO$  PRINT 

Kmart,  which  filed 
for  Chapter  11 
bankruptcy  protection 
in  January  and  is 
closing  284  of  its 
more  than  2,100 
stores,  has  budgeted 
$25  million  for  a 
“multiculturar’  ad 
campaign  tlut  targets 
its  core  African- 
American  and 
Hispanic  customers  — 
but  not  a  dime  is  going 
to  black  or  Spanish- 
language  newspapers. 

“It’s  so  typical  that 
[retailers]  overtook 
Spanish-language 
newspapers  and  print, 
thinking  that  TV  and 
radio  will  hit  95%  of 
the  Hispanic  market,” 
said  Michael  Vinales, 
national  sales  manag¬ 
er  for  the  Los  Angeles 
Spanish-language 
daily.  La  Opinidn. 

Kmart  spokesman 
Dave  Karraker  con¬ 
firmed  that  print  is  not 
part  of  the  branding 
campaign,  which  has 
been  on  radio  for  four 
weeks  and  began  run¬ 
ning  on  TV  more  than 
two  weeks  ago.  “That 
doesn’t  mean  print  will 
not  rear  its  head  later 
in  the  year,  [but]  there 


Earnings  repnrts  shnw 
ad  revenue  revving  up 


Newspaper  company  execs  cautious, 
but  the  forecast  is  increasingly  sunny 
as  comparisons  will  only  get  easier 


BY  LUCIA  MOSES 

WHILE  THE  RECOVERY  MAY  NOT  BE 

coming  as  fast  and  strong  as  publishers 
would  like,  the  latest  round  of  earnings 
reports  from  publicly  traded  newspaper  companies 
show  things  are  moving  in 
the  right  direction. 

And  looking  at  overall 
advertising  trends,  CEOs 
have  little  to  complain 
about.  Industrywide,  year- 
over-year  ad-revenue  de¬ 
clines  are  shrinking  with 
each  passing  month.  On 
the  expense  side,  lower 
interest  rates,  lower 
newsprint  prices,  and  cost 
controls  are  helping  to 
make  up  for  what  is 
missing  in  ad  revenue. 

“Certainly,  the  sun  is 
shining  brighter,”  said 
Kevin  Gruneich,  Bear, 

Steams  &  Co.  Inc.’s  news¬ 
paper  analyst. 

During  conference  calls 
with  investors  and  ana¬ 
lysts  last  week,  however, 
newspaper  executives  often  spoke  guardedly  about 
the  advertising  outlook,  predicting  a  mild  rather 
than  robust  recovery. 
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The  typically  conservative  Douglas  H.  McCorkin- 
j  dale,  chairman,  CEO,  and  president  of  Gannett  Co. 

I  Inc.,  said:  “We  will  continue  to  mn  this  business  as 
if  we  remain  in  a  recession. ...  On  the  print  side,  it’s 
just  cautious,  slow  movement.”  Gannett  earnings 
per  share  (EPS)  rose  7%,  to  91  cents,  in  the  first 
quarter,  with  lower  interest  expense  offsetting  a  5% 

:  decline  in  newspaper  ad  revenue,  to  $969.8  million. 

Similarly,  the  Tribune  Co.’s  first-quarter  publish- 
i  ing  revenue  declined  6%,  to  $932  million.  Some  ad 
i  categories  grew',  but  earnings  were  hurt  by  charges 
related  to  publishing-staff 
cuts  and  a  decline  in  the 
value  of  its  former  Times 
Mirror  Co.  papers.  Trib¬ 
une  posted  an  EPS  loss  of 
33  cents  versus  20  cents  a 
year  earlier. 

Tribune  said,  however, 
that  classified  revenue  was 
up  in  the  first  two  weeks  of 
April  and  that  it  expected 
to  hit  the  high  end  of  ana¬ 
lysts’  estimates  for  the  sec¬ 
ond  quarter  and  full  year. 

Positive  news  also  came 
from  the  McClatchy  Co., 
which  had  better-than- 
expected  EPS  of  51  cents 
versus  39  cents  a  year  ago. 
Its  second-quarter  earn¬ 
ings  estimate  also  sur¬ 
passed  Wall  Street’s 
expectations.  For  the  first 
quarter,  newspaper  ad  revenue  declined  4.3%,  to 
$202.2  million,  with  the  retail  segment  up  slightly. 
At  Media  General  Inc.,  publishing  revenue  was 
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Alex  Raksm  and  Bob  Sipchen  of  the  Los  Angeiestttfs 
received  a  Pulitzer  for  their  powerful  editorialsnn 
the  mentally  ill  homeless.  The  editorials  prom]tel 
officials  to  take  a  more  active  role  in  the 
treatment  and  protection  of  street  people. 
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The  Pulitzer  for  criticism  was  awarded  to  Justin  Davidson 
for  his  crisp,  passionate  writing  on  music. 

1  ^%Davldson,  a  Newsday  staffer, 

%^|pas  praised  for  such  work  as 

^K^pera  reviews  and  features  on  > ,  ^  ^  ^ 

^developments  in  new  music.  .  "1' 
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$2.44  versus  $20.90  a  year  ago,  reflecting  a  gain  in 
2001  from  the  sale  and  exchange  of  cable  systems. 

The  New  York  Times  Co.,  meanwhile,  reported 
its  newspaper  ad  revenue  declined  11.2%,  to  $448.7 
million.  First-quarter  EPS  of  39  cents  versus  43 
cents  a  year  earlier  nevertheless  beat  estimates, 
thanks  partly  to  circulation  growth  and  price 
increases  at  the  flagship.  Executives  said  they  were 
confident  about  a  second-half  recovery,  however, 
based  on  advance  bookings  by  national  advertisers. 
“Clearly,  the  trend  is  in  the  right  direction,”  with 
spending  picking  up  in  such  categories  as  media, 
advocacy,  and  entertainment.  Chief  Financial 
Officer  Leonard  Forman  said. 

Help-wanted  classified  advertising  remains  the 
industry’s  biggest  weakness  as  papers  continue  to 
struggle  against  comparisons  with  the  recent  boom 
years.  Said  Media  General  Chairman  and  CEO 
J.  Stewart  Bryan  III,  “I  don’t  ever  anticipate 
classified  coming  back  to  tbe  glory  days  of  ’98,  ’99, 
and  2000.”  11 


off  5.9%,  to  $128.9  million,  although  retail  trends 
were  improving.  “Many  advertisers  remain  cautious 
about  the  size  of  the  schedules  they’re  buying,” 
said  Chief  Financial  Officer  Marshall  N.  Morton. 
Despite  improvements  in  TV  revenue,  the  company 
recorded  a  loss  of  $5.47  a  share  because  of  a 
one-time  charge  reflecting  a  decline  in  the  value  of 
recently  acquired  TV  properties. 

The  Journal  Register  Co.  reported  same-store  ad 
revenue  declined  6.3%  to  $62.5  million.  Not  count¬ 
ing  a  gain  on  the  sale  of  newspapers  last  year,  EPS 
was  flat  at  22  cents. 

“Small  companies  are  clearly  doing  better,”  said 
Edward  J.  Atorino,  who  follows  the  industry  for 
Dresdner  Kleinwort  Wasserstein,  adding  that 
“when  the  economy  picks  up,  I  think  the  big  com¬ 
panies  will  move  past  the  little  guys.” 

That  day  hasn’t  arrived,  yet.  At  the  Washington 
Post  Co.,  pallid  results  at  the  flagship,  where  ad 
revenue  declined  14%,  to  $131.5  million,  continued 
to  hold  back  earnings.  First-quarter  EPS  totaled 


are  not  plans  on  the 
table  now,”  he  said. 
The  campaign  targets 
black  and  Latino 
customers,  who, 
according  to  the  Troy, 
Mich.-based  retailer, 
account  for  32%  of  its 
shoppers. 

While  the  ethnic 
press  is  shut  out  of  the 
branding  campaign, 
Kmart  remains  an 
active  preprint  adver¬ 
tiser  in  Hispanic  print, 
said  Robert  Armband, 
associate  publisher  of 
the  Chicago  Spanish- 
language  weekly,  La 
Raza.  Ethnic  papers 
also  will  have  a 
chance  to  get  ad 
dollars  this  summer 
when  Kmart  begins  a 
tour  of  17  cities  with 
an  18-wheeler,  said 
Gary  Matthews, 
national  sales  manag¬ 
er  for  the  weekly  Balti- 
more  Afro-American. 

-  MARK  FITZGERALD 


Caught  in  Middle  East  crossfire 


—  some  of  the  opinions 
are  sort  of  violent,”  said 
Marshall  Ingwerson, 
managing  editor  of  The 
Christian  Science  Morn¬ 


ing  with  a  Palestinian 
suicide  bomber  or  edi¬ 
tors  at  The  Washington 
Post  receiving  e-mail 
messages  comparing 


least  a  day  in  protest  of 
the  paper’s  “inaccurate, 
pro-Palestinian  report¬ 
ing.”  Editor  John 
Carroll  defended  the 
coverage,  saying  the 
Times  covers  all  aspects 
and  points  of  view. 

In  some  cases,  the 
angiy  reactions  have 
landed  on  the  news¬ 
papers’  front  steps,  with 
the  Chicago  Tribune 
finding  Jewish  protest¬ 
ers  outside  its  doors 
recently  and  the  Star 
Tribune  coming  under 
fire  in  a  full-page  ad 
published  April  2 
within  its  own  pages. 

“It’s  scary,  this  idea 
that  one  group  or 
another  could  turn  on 
journalists,”  said  Lucy 
Dalglish,  executive 
director  of  the  Reporters 
Committee  for  Freedom 
of  the  Press.  Many 
people,  she  added,  have 
probably  given  up  on 
the  idea  of  peace  and 


BY  JOE  STRUPP 

Although 

coverage  of  the 
Middle  East 
has  invited  passionate 
criticism  and  charges 
of  bias  for  decades,  the 
current  struggle 
between  Palestinian 
and  Israeli  forces  has 
quickly  become  one  of 
the  most  divisive  and 
frightening  conflicts  for 
newspapers  in  years. 

Veteran  newsroom 
leaders  are  being 
battered  by  more 
e-mail,  letters,  and 
phone  calls  than  ever 
before  on  this  issue, 
from  all  sides,  and  with 
an  unusually  high  level 
of  anger,  while  news¬ 
papers  such  as  the  Star 
Tribune  of  Minneapolis 
and  the  Los  Angeles 
Times  are  being  singled 
out  through  organized 
protests  and  boycotts. 

“There  is  a  real 
desperate  feeling  to  it 


Fonner  Los  Ange¬ 
les  Mayor  Richard 
Riordan  apparently 
was  serious  when  he 
told  The  Associated 
Press  last  week  he 
intends  to  launch  a 
newspaper  to  counter 
the  Los  Angeles  Times 
coverage  that  bedev¬ 
iled  him  for  two  terms. 

Los  Angeles  Daily 
News  columnist 
Rick  Orlov  reported 
there’s  already  a 
prototype  for  the 
unnamed  paper. 
Riordan  is  meeting 
with  possible  editors, 
including  Ken  Layne, 
co-founder  of  the 
media-watch  Web 
site,  laexaminer.com. 
-  MARK  FITZGERALD 


Mother  kisses  portrait  of  her  daughter  Wafa  Idris  —  first 
female  Palestinian  “suicide”  (or  is  it  “homicide”?)  bomber. 

tor  in  Boston,  who  has  the  Post  with  the  for- 
been  accused  by  readers  mer  pro-Nazi  paper  Der 
of  “fieing  in  league  with  Stuermer,  the  charges 
murderers”  and  “having  of  bias  and  conspiracy 

no  human  decency.”  are  growing  by  the  day. 
The  tone  is  “definitely  On  Thursday,  the  Los 
harsher,”  he  says.  Angeles  Times  reported 

Whether  it’s  The  that  nearly  1,000 

Sacramento  (Calif.)  Bee  readers  had  suspended 
accused  of  sympathiz-  home  delivery  for  at 
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The  Oakland  Press  in 
Pontiac,  Mich.,  which 
has  more  than  100,000 
Jewish  residents  in  its 
circulation  area,  said 
criticism  of  coverage 
has  been  harsher  in 
recent  weeks.  “There  is 
a  tone  of  hatred  that  we 
don’t  see  in  anything 
else,”  he  said. 

In  most  cases,  read¬ 
ers  will  cite  a  certain 
story  (or  photo)  and 
angrily  complain  that  a 
similar  story  (or  photo) 
more  sympathetic  to 
their  side  did  not 
receive  the  same  play. 
Via  the  Internet, 
readers  also  are  finding 
stories  on  overseas 
newspapers’  Web  sites 
and  demanding  that 
American  newspapers 
publish  them.  “There  is 


a  lot  of  misinformation 
on  the  Internet  that 
people  want  us  to 
follow,”  said  Sanders 
LaMont,  ombudsman 
for  The  Sacramento  Bee. 

The  protest  ad  in 
the  Star  Tribune  — 
supported  by  a  string  of 
Minnesota  politicians, 
including  Gov.  Jesse 
Ventura  and  the  state’s 
two  U.S.  senators. 
Democrats  Paul  Well- 
stone  and  Mark  Dayton 
—  slammed  the  paper’s 
practice  of  limiting  use 
of  the  word  “terrorism.” 
In  response.  Managing 
Editor  Pam  Fine 
accused  the  ad  of  gross¬ 
ly  misrepresenting  the 
Star  Tribune’s  policy. 
She  said  the  paper  per¬ 
mits  use  of  “terrorist,” 
but  prefers  specific  ref¬ 


become  terrified  — 

“and  one  of  the  easiest 
things  to  react  to  is  the 
media.” 

Criticism  of  Middle 
East  coverage  is  noth¬ 
ing  new,  but  the  current 
attacks  against  the 
papers  come  with  more 
specific  examples  of 
alleged  bias.  “I  have  a 
core  of  a  couple  of 
dozen  people  who  write 
me  every  single  day  on 
this,”  said  Phil  Bennett, 
Washington  Post 
assistant  managing 
editor  for  foreign  news. 
“Some  of  them  even 
count  the  number  of 
times  we  use  certain 
words  in  a  story.” 

And  major  papers  are 
not  the  only  ones  feel¬ 
ing  the  heat.  Executive 
Editor  Gary  Gilbert  of 


erences  to  a  “suicide 
bomber”  or  a  “gunman.” 

In  recent  weeks, 
protests  at  other  papers 
against  using  “suicide 
bomber”  or  “terrorist” 
has  prompted  calls  for 
new  labels,  such  as 
“homicide  bomber,” 
which  advocates  claim 
puts  more  attention  on 
the  victim  than  the 
perpetrator.  But  some 
traditionalists,  such  as 
Bruce  Porter,  a  profes¬ 
sor  at  the  Columbia 
University  Graduate 
School  of  Journalism, 
warn  against  changing 
words  to  appease  critics 
at  the  expense  of  clear 
reporting.  “You  can 
overrespond,”  he  told 
E^P.  “TTiese  things  end 
up  being  extremely 
fashionable.”  1) 


The  Honotutu 
Star-Bulletin 
reported  Thursday 
that  a  group  of  local 
business  leaders  has 
purchased  a  mitKMity 
stake  in  the 
newspaper  and  a 
sister  publication, 
Midweek.  David 
Black  and  his  Black 
Press  Ltd.  will  retain 
majority  ownership. 

Terms  of  the  deal 
were  not  disclosed, 
but  Black  said  the 
investment  will  be 
used  to  pay  down  the 
newspapers’  debt. 

The  Star-Bulletin 
reported  that  the  deal 
isn’t  expected  to 
affect  daily  operations 
or  editorial  content. 

The  new  investors 
include  a  local  real- 
estate  and  media 
investor,  a  banking 
executive,  and  an 
attorney.  In  the  Star-  . 
Bulletin  story,  Black 
described  them  as 
“long-term,  patient 
investors”  who  “want 
to  ensure  that  two 
dailies  remain  in 
Honolulu  forever.” 

Black  purchased 
the  Star-Bulletin  a 
tittle  over  a  year  ago. 
The  city’s  other  daily 
is  The  Hrmolulu 
Advertiser,  owned  by 
Gannett  Co.  Inc. 

-  CARL  SULLIVAN 


McBrayer,  92,  was  an  offset  legend 


BY  JIM  ROSENBERG  —  and  later  digital  —  imaging  and  plate  exposure. 

STALEY  Thomas  McBrayer  —  a  former  At  its  1991  technology  trade  show,  the  American 

Sigma  Delta  Chi  president  who,  ironically,  is  Newspaper  Publishers  Association  bestowed  upon 
credited  with  adapting  oflfeet  lithography  to  McBrayer  its  highest  honor,  awarded  to  only  a 
newspaper  printing  —  died  April  14  at  age  92  in  handful  of  individuals,  for  “dedicated  and  distin- 
Fort  Worth,  Texas,  vsdiere  he  and  his  wife,  Beverly,  guished  service  to  the  cause  of  a  strong,  free  press.” 
had  begun  publishing  small  newspapers  in  1939.  McBrayer  then  was  dubbed  “the  Wilbur  Wright  of 

The  labor-intensive  preparation  then  required  newspaper  web  offeet”  by  ANPA  Chairman  Robert 
by  letterpresses  threatened  a..  .  Erburu.  “We  damn  sure 

to  put  small  publishers  out  of  weren’t  trying  to  invent  any- 

business.  A  dabbler  with  II  thing.  We  were  trying  to  keep 

little  mechanical  aptitude  from  going  broke,”  McBray- 

who  was  feeling  the  costs  er,  a  native  Texan,  told  El^P 

himself,  McBrayer  began  after  receiving  the  award, 

investigating  the  possi-  jtt  Unable  to  meet  demand 

bility  of  designing  a  /  \  for  the  l6-page  Vanguard, 

web  press  using  the  /  ^  ^  McBrayer  sold  his  Offset 

offset  method,  which  1  *  j-  - - 1  Process  Co.  to  Harris  Inter- 

had  been  tried  unsuc-  \  ^  ‘  type’s  Cottrell  Division.  The 

cessfully  by  a  few  other  69|000  Vanguard  in  19  Vanguard  led  to  the  corn- 

newspapers  using  com-  pan/s  line  of“V”  presses,  replaced  only  in  the  past 

paratively  slow  sheetfed  presses.  decade  by  Heidelberg’ s  Mercmy. 


In  taking  on  Brown 
Publishing  Co. 
CEO  and  President 
Roy  Brown  in  the 
May  7  Republican 
primary  for  a 
Vi,  o  O 
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congressional  seat  in 
Ohio,  former  Dayton 
Mayor  Mike  Turner 
knew  he  was  running 
against  someone  who 
buys  ink  by  the 
barrel.  But  in  a 
format  complaint 
filed  with  the  Federal 
Election  Commission 
(FEC)  last  week, 
Turner  alleged  that 
the  Brown  newspaper 
coverage  has  been  so 
slanted,  it  amounts 
to  an  illegal  campaign 
contribution  from 
the  company  that 
publishes  two  dailies 
and  eight  weeklies 
in  the  state’s  3rd 
Congressional 
District. 

Turner's  complaint 
alleges  that  in  the 
first  three  months  of 
this  year.  Brown 
papers  published  70 
articles  on  the  race 

—  69  of  which  were 
“favorable”  to  the 
34-year-old  Roy 
Brown.  A  number  of 
the  articles.  Turner,  . 
42,  complained, 
were  simply 
campaign  press 
releases,  published 
“word  for  word,  in 
some  cases  including 
typographical  errors.” 

However  the 
FEC  handles  the 
complaint.  Brown  is 
far  ahead  of  Turner  in 
reported  campaign 
contributions,  the 
Dayton  Daily  News 
reported  Wednesday 
in  an  article  by 
staff  writer  Jim 
Bebbington.  It  said 
Turner  had  raised 
$201,165,  compared 
with  Brown’s  more 
than  $620,000  — 
almost  all  of  it  a 
loan  from  the 
candidate. 

-  MARK  FITZGERALD 


CALENDAR 


I  MAY 

In  72nd  Annual 
UINMA  World 
i  Congress  of  News- 
i  paper  Marketing, 
i  International 
I  Newspaper  Marketing 
j  Association,  The 
I  Fairmont  Royal  York, 

1  Toronto 

! 

pin  IPI  World 
U  IL  Congress  and 
j  51st  General  Assem¬ 
bly,  International 
Press  Institute, 

Grand  Hotel  Union, 
Ljubljana,  Slovenia 


al  Institute  of  Comput¬ 
er-Assisted  Reporting, 
Investigative  Reporters 
and  Editors,  Missouri 
School  of  Journalism, 
Columbia,  Mo. 

MAAIND  Spring 
Conference, 
American  Association 
of  Independent  News 
Distributors,  Boston 
Marriott  Long  Wharf, 
Boston 


M  Reuben 
Awards 

Convention,  National 
Cartoonists  Society, 
Fiesta  Americana  Coral 
Beach  Cancun  Hotel, 
Cancun,  Mexico 


MINFE  Annual 
Conference, 
International  News¬ 
paper  Financial  Execu¬ 
tives,  Boston  Marriott 
Copley  Place,  Boston 


on  Op  World 
LU  LU  Newspaper 
Congress,  World 
Editors  Forum 
Conference  &  Info 


1B-Z4 


NICAR  Boot 
Camp,  Nation- 


Services  Expo  2002, 
World  Association  of 
Newspapers,  Bruges 
and  Brussels,  Belgium 

on  1  AAN  Annual 
UU  I  Convention, 
Association  of  Alter¬ 
native  Newsweeklies, 
Monona  Terrace 
Convention  Center, 
Madison,  Wis. 

on  0  IRE  National 
UU  L  Conference, 
Investigative  Reporters 
and  Editors,  Hyatt 
Regency  San  Fran¬ 
cisco,  San  Francisco 

JUNE 

HSPJ  National 
Writers 

Workshop,  Society  of 
Professional 
Journalists,  Crowne 
Plaza  Hotel, 
Indianapolis 


MAAEC  Annual 
Convention, 

Association  of 
American  Editorial 
Cartoonists,  Hotel 
Washington, 
Washington 


Mnsnc 

Annual 

Conference,  National 
Society  of  Newspaper 
Columnists,  Hilton 
Pittsburgh,  Pittsburgh 

MNAA  Nexpo 

2002, 

Newspaper  Association 
of  America,  Orange 
County  Convention 
Center,  Orlando,  Fla. 

NOTE:  To  list  events, 
please  send  to  Calendar 
Editor  via  e-mail  at 
calendar  @  editorand 
publisher.com  or  fax  at 
(646)  654-5370. 


‘Globe’ & ‘Metro’ at  Boston!  party 


A  revolutionary  recruitment-ad  alliance 


BY  LUCIA  MOSES 

IT’S  NO  LONGER 

unthinkable  to 
partner  with  the 
competition,  but  The 
Boston  Globe  may  have 
set  a  precedent  with  its 
decision  to  team  up  with 
another  local  newspaper 
to  sell  help-wanted 
advertising. 

The  partner,  Boston 
Metro  —  the  170,000- 
distribution  paper  given 
away  free,  mostly  in 
proximity  to  the  T,  the 
Massachusetts  Bay 
Transportation  Authori¬ 
ty  system—  was  publicly 
pooh-poohed  by  the 
Globe  and  others  when  it 


hit  the  streets  a  year 
ago,  but  has  grown 
popular  with  the  young 
!  professionals  that  often 
elude  the  Globe. 

“We’ve  been 

impressed  with  how  well 
Metro's  been  accepted 
by  commuters,”  said 
Kymberlee  Lawton, 
director  of  business 
development  for  Boston- 
Works,  the  recruit-  r 
ment-services  arm  of 
the  Globe.  Boston-  • 
Works  will  handle  j  2 
all  recruitment  sales  I  i 
and  publish  a  weekly 
help-wanted  section  1  I 
for  Metro  starting  j  g 
May  6.  i  § 


The  benefits  for 
Metro,  whose  own 
recruitment-ad-selling 
efforts  stalled,  include  an 
undisclosed  cut  of  the 
revenue  and  the  freeing 
of  resources  to  go  after 
other  categories.  “I  never 
really  understood 
recruitment,”  Publisher 
Russel  Pergament  said. 
“I’m  so  glad  I  don’t  have 
to  worry  about  it.” 

The  Metro  deal  repre¬ 
sents  the  Globe's  latest 

BostonWorics 


»0»av«  returns  to  power 
failed  inilitaty  coup 
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effort  to  squeeze  new 
dollars  out  of  a  still- 
challenging  help-wanted 
ad  market.  At  the  New  1 1 

York  Times  Co.’s  New  ! 

England  Newspaper 
Group,  to  which  the 
Globe  belongs,  classified 
ad  volume  declined 
9.6%  in  the  first  quarter.  i 
BostonWorks  in 
February  rolled  out  a  1 1 

free  weekly  employment  [ 

guide  aimed  at  blue-col-  i 

lar  and  hourly  job  seek-  i 

ers,  and  Lawton  said  j 

I  more  print  partnerships  I 

are  in  the  works:  “For  l| 

I  us  to  maintain  our  |  j 

market  share  and  grow,  j 
we’re  going  to  have  to 
break  new  ground.”  II 

BostonWorks:  The 
Metro  prototype 

www.editorandpublisher.com 


Eighteenth  Annual 


O^riting  c^^wards 

An  invitation  for  writers  to  communicate  biblical  truth  to  a  secular  audience. 

$  10, 000  FIRST  PRIZE  l^mi 

2ND  PRIZE,  $5,000  •  3RD  PRIZE,  $4,000  [' 

4TH  PRIZE,  $3,000  •  5TH  PRIZE,  $2,000  f  |  '  H 

PLUS  10  PRIZES  OF  $1,000  EACH 


(■  Amy  Foundation  Writing  Awards  program  is  |  I 

designed  to  recognize  creative,  skillful  writing  f 

that  presents  in  a  sensitive,  thought-provoking  I 

manner  the  biblical  position  on  issues  affecting  ^  '  i 

To  be  eligible,  submitted  articles  must  be  published  in 
a  mainstream,  non-religious  publication. 

For  examples  of  winning  articles  and  information 
on  rules,  eligibility,  content,  and  judging,  visit  the 

www.atnyfound.org 


"President  Ronald  Reagan  said  the  Bible  has  the  answers  to  most  of  humanity's  problems.  The  Amy  Writing  Awards  not  only 
encourages  writers  to  write  about  these  great  and  eternal  truths,  but  gives  readers  permission  to  consider  them.  The  Amy  awards 
are  a  valuable  contribution  to  journalism  and  to  the  public." 

.  .  .Cal  Thomas,  1986  $10,000  First  Prize 

"The  Amy  Award  honors  good  writing,  period.  Entries  come  to  the  judges  without  mastheads  and  bylines,  or  even  photographs. 
Your  piece  might  have  appeared  in  the  smallest  rural  paper  in  America,  but  here  it  competes  against  the  giants  of  the 
industry — The  New  York  Times,  The  Wall  Street  Journal  And  sometimes  it  wins." 

...  Sibella  Giorello,  1997  $10,000  First  Prize 


"1  always  enjoy  reading  winsome  articles  that  challenge  people  to  think  differently  or  to  consider  an  alternative  point  of  view. 
That's  one  of  the  reasons  I  appreciate  the  Amy  Foundation's  efforts  to  honor  writers  who  draw  upon  biblical  wisdom  in 
addressing  contemporary  public  issues  and  concerns." 

.  .  .  .  .  .  .  .  .  .  .  .  .  .Bill  Mattox,  1994  $10,000  First  Prize 

"God  used  the  Amy  Writing  Awards  to  bring  out  the  best  in  my  writing — challenging  me  to  include  biblical  references  in  a  manner 
that  the  broadest  range  of  readers  could  receive  without  prejudice.  The  awards  motivated  and  brought  out  the  winner  in  me." 

.  .  .  .  .........  Barbara  Curtis,  1999  $3,000  Fourth  Prize 


List  of  publications  in  which  winning  articles  appeared: 

2000:  MissouUan,  Missoula,  MT;  The  Boston  Globe:  1999:  Alfred  Sun  Moonlighter,  Alfred,  NY;  The 
Weekly  Standard;  USA  Today;  The  Washington  Times;  Human  Events;  Carbondale  News,  Carbondale, 
PA;  Wausau  Daily  Herald,  Wausau,  WI;  1998:  Policy  Review;  Sports  Illustrated;  The  Boston  Globe; 
1997:  Richmond  Times-Dispatch,  Richmond,  VA;  Frostproof  News,  FL;  Beavercreek  News-Current; 
1996:  The  Wall  Street  Journal;  1995:  Reader's  Digest;  'The  Millville  News,  Millville,  N|;  The 
Korea  Times,  Seoul,  Korea;  1994:  TIME;  The  Washington  Post;  The  Orlando  Sentinel;  Kansas 
State  Collegian,  Manhattan,  KS;  The  South  Alabamian,  Jackson,  AL;  The  Fresno  Bee,  Fresno,  CA; 
1990:  Ultimate  Issues;  1989:  The  Atlantic;  National  Bar  Association  Magazine. 


The  Amy  Foundation 
Writing  Awards 
P.O.Box  16091 
Lansing,  MI  48901 
(517)  323-6233 
w  w  w.  a  m  yfo  und.org 


CALIFORNIA 
Scott  Hassenflu  to  publisher  of  the  alterna¬ 
tive  weekly  Sacramento  News  ^  Review 
from  sales  and  marketing  director  at 
the  alternative  weekly  San  Francisco  Bay 
Guardian.  Hassenflu  succeeds  Dave 
Schmall,  now  associate  publisher  of  The 
Rake,  a  monthly  magazine  in  Minneapolis. 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 


CALIFORNIA 


i  Hilary  A,  Schneider 

Hilary  Schneider,  41,  has  been  named  CEO 
i  and  president  of  Knight  Ridder  Digital  and 
'  1  vice  president  at  Knight  Ridder  in  San  Jose. 

I  Currently  CEO  of  Red  Herring  Communica- 

Itions  Inc.  in  San  Francisco,  she  succeeds  Dan 
’  Finnigan,  now  a  Yahoo!  senior  vice  presi¬ 
dent.  Schneider  served  as  CEO  and  president 
of  Times  Mirror  Interactive  in  Baltimore  from  1999  to  2000,  after 
seven  years  on  the  print  side  of  The  Sun,  where  she  held  various 
management,  sales,  and  development  posts.  .  —  Carl  Sullivan 


NORTH  CAROLINA 
Ralf  Walters  to  the  newly  created  position 
of  regional  editor  of  Media  (General  Inc.’s 
Rockingham  County  newspapers  from 
copy  editor  at  the  Salisbury  Post. 


Wateriowny^ 

Public  Opinion 


1  of  Watertown  wHI 
^  need  Mmy  c^s 


Steven  Lowrie 

has  agreed  to  sell 


Watertown  (SD)  Public  Opinion 

(13,655  daily  circulation) 


United  Communications  Corporation 


We  are  pleased  to  have  represented 
Steven  Lowrie  in  this  transaction. 


Dirks,  Van  Essen  &  Murray 
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119  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  8750I  TEL:  505.82O.27OO  FAX:  505.82O.29OO 

E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 


VIRGINIA 

Pamela  Smith-Rodden  to  marketing  director 
of  The  Virginian-Pilot  in  Norfolk  from 
circulation  director. 


WISCONSIN 

Kris  Radish  to  managing  editor  of  Add  Inc.’s 
CNI  Newspapers  in  New  Berlin  from 
syndicated  columnist  for  Orlando,  Fla.- 
based  DBR  Media  Inc.  Radish  succeeds 
Shawn  Sensiba,  now  communications 
manager  of  the  Milwaukee  Public  Museum. 


ASSOCIATIONS 
Diane  McFarlin,  publisher  of  the  Sarasota 
(Fla.)  Herald-Tribune,  elected  president 
of  the  American  Society  of  Newspaper 
Editors.  McFarlin  succeeds  Tim  McGuire, 
editor  of  the  Star  Tribune  in  Minneapolis. 
Peter  Bhatia,  executive  editor  of  The 
Oregonian  in  Portland,  elected  vice 
president. 

Karla  Garrett  Harshaw,  editor  of  the 
Springfield  (Ohio)  News-Sun  and  senior 
editor  of  Cox  Community  Newspapers, 
elected  secretary. 

Rick  Rodriguez,  executive  editor  of  The 


I  Sacramento  (Calif.)  Bee,  elected  treasurer. 


Joseph  G. 
NeCastro 


to  senior  vice 


president  and 
chief  financial 
officer  of  the  E.W.  Scripps  Co.  in 
Cincinnati  from  chief  financial 
officer  at  Fenton  Media  Inc.  in 
Cleveland,  effective  May  3. 
NeCastro  succeeds  Daniel  J. 
Castellini,  who  retired  March  31. 


www.edltorandpublisher.com 
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EDITORIALS 

B0IMC6RyDEII.II.IJ! 

During  his  long  career  and  too-short  life,  McGruder  demonstrated 
why  fighting  for  newsroom  diversity  is  worth  all  the  frustrations 


There’s  an  all-too-easy  irony 
in  the  fact  Robert  G.  McGruder 
lost  his  long  fight  with  cancer  on 
the  day  members  of  the  Ameri¬ 
can  Society  of  Newspaper  Editors  (ASNE) 
were  decamping  ttom  their  annual  conven¬ 
tion  in  Washington  —  having  documented 
how  daily  papers  had  let  yet  another  year 
slip  by  with  barely  any  progress  toward  the 
goal  of  reflecting  America’s  ethnic  and 
racial  diversity  in  their  newsrooms. 

Diversifying  newspapers  was  Bob 
McGruder ’s  defining  passion  —  and 
personal  achievement.  He 
was  the  “first  black”  in  many 
newspaper  roles:  reporter  at 
The  Plain  Dealer  in  Cleve¬ 
land,  president  of  the 
Associated  Press  Managing 
Editors,  and,  at  the  time 
of  his  death  April  12  at  age 
60,  executive  editor  of  the 
Detroit  Free  Press.  He  was 
always  proudest,  however, 
of  the  achievements  of  those 
journalists  he  was  able  to  hire  and  inspire. 

These  days,  though,  the  dream  deferred 
that  is  newspaper  diversity  occasions  as 
much  shoulder-shrugging  as  hand-wring¬ 
ing.  Diversity  is  proving  so  elusive  a  goal 
that  some  are  asking:  Why  bother?  It’s  a 
messy,  touchy  process  that  seems  doomed 
to  failure.  More  than  a  quarter-centuiy 
after  daily  newspapers  promised  to  employ 
a  journalistic  work  force  that  looks  like 
America,  the  percentage  of  minorities  is 
31%  in  the  nation  at  large  —  and  just  12% 
in  the  newsroom.  Diversity  is  also  under 
ideological  attack  as  a  politically  correct  con 
game  that  balkanizes  newsrooms,  rewards 
tribalism,  and  dumbs  down  journalism. 
McGruder ’s  legacy  counters  all  those 


Pioneer  Robert  G 
March  31,  1942- 


notions.  Fighting  for  diversity  impelled 
McGruder  to  involve  himself  in  newspaper 
management  and  associations,  rather  than 
carp  Irom  the  outside  at  the  undeniable 
discrimination  around  him.  He  led  by  the 
example  of  his  own  excellence.  It’s  no 
coincidence  that  the  Free  Press  won  two 
Pulitzer  Prizes  during  his  tenure. 

McGruder ’s  career  also  serves  as  proof — 
and,  for  some,  a  warning  —  that  diversity 
does  not  mean  turning  the  newsroom  into  a 
politically  correct  people’s  republic.  Before 
he  joined  The  Plain  Dealers  management 
ranks,  McGruder  was  a 
Newspaper  Guild  activist 
who  led  the  union  on  a 
long  walkout.  He  found 
himself  on  the  other  side 
during  the  brutal  Detroit 
newspaper  strike.  Yet, 
McGruder  faithfully 
carried  out  Knight 
Bidder’s  strategy'  of  forcing 
strikers  to  choose  between 
their  principles  and  their 
jobs  —  and  replacing  those  who  refused  to 
cross  the  picket  line.  Other  Detroit  execu¬ 
tives  rationalized  that  they  were  opening  up 
the  newsroom  and  production  floor  to 
more  minorities.  If  McGruder  ever  peddled 
that  cynical  line  anywhere,  which  is  doubt¬ 
ful,  he  certainly  never  tried  it  on  Ei^P. 

McGruder  knew  that,  in  leading  the  way 
to  the  top  of  the  newspaper  business,  he 
was  not  showing  other  black  and  minority' 
journalists  a  path  to  nirvana  —  but  to  a 
stressful  executive  role  that  may  prove  as 
discomforting  as  it  is  well-earned.  He 
willingly  bore  the  burden  of  the  pioneer.  It’s 
shameful  that  so  many  newspapers  shirk 
the  much  easier  task  of  providing  opportu¬ 
nities  for  the  Bob  McGruders  of  the  future. 


.  McGruder: 
April  12,  2002 


The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March  22, 1884;  Newspaperdom,  March  1892; 
The  Fourth  Estate,  March  1, 18.94;  Editor  &  Publisher,  June  29, 1901;  Advertising,  June  22. 1925. 
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“Extra”  effort  by  The 
State  Journal-Register 
in  Springfield,  III.,  gets  a 
close  reading  by  Deanna 
Hubbell  on  Sept.  11. 
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num  oers 


New  ABC  report  will  show  some  circulation  gains  - 
but  fewer  than  predicted  after  the  post-9/11  surge 


BY  LUCIA  MOSES 


WHEN  THE  LATEST  NEWSPAPER  CIRCULATION  FIGURES  COME  OUT 

next  week,  The  Union  Leader  in  Manchester,  N.H.,  expects  to 
show  solid  gains  of  1.3%  daily  and  1.5%  Sunday  for  the  six  months 
ended  March  31,  compared  with  the  same  period  a  year  earlier. 
That’s  hardly  a  shock.  Industry  observers  expected  many  papers 
to  report  circulation  jumps  for  the  period  following  the  Sept.  11  terrorist  attacks  on 
America.  What’s  surprising  is  that  the  overall  circulation  gains  for  the  industiy  are  so 
modest  —  or  even  nonexistent,  E^Ph3&  learned. 

It  seems  that  the  historic  circulation  “bump”  of  last  fall  flattened  rather  quickly, 
despite  a  hot  news  cycle  that  included  the  Afghan  war,  the  Enron  Corp.  debacle,  the 

Winter  Olympics,  the  Roman  Catholic  priest  sex  scandal,  and 

the  Israeli-Palestinian  conflict.  I  WHATPmilllEIIEPOlinNBTOilBC  I 

Even  at  The  Union  Leader,  where  there  was  growth,  the 

most  important  driver  wasn’t  Sept.  11  and  the  war  on  terror-  +15J»% 

„  •  ju  r  The  Sacramento  (Caltf.)  Bee  +4% 

ism.  Sure,  mcreased  hunger  tor  news  last  tall  helped  sell  more  «  „  ^  ^  _ _ 

^  A  ■  ■  •*•11  D  *  D  A  ^  ^  D  ui  -  V,  The  Hew  Ifork  Times  +3,8% 

newsstand  copies  initially.  But  President  and  Publisher  jhe  Free  Lance-Star,  +3.7% 

Joseph  W.  McQuaid  says  the  chief  reason  for  the  gams  was  the  fheAraona  Republic.  Phoenix  +2.8% 

paper’s  2-year-old  effort  to  improve  home-delivery  service.  +2.4% 

While  McQuaid  says  he’s  thankful  for  the  occasional  buyers,  Pittsburg  Post-Gazette  +1.7% 

“we’re  much  more  interested  in  a  longer,  sustained  thing.”  (Ohio)  Beacon  Journal  +1.6% 

The  story  is  similar  elsewhere.  While  the  next  Audit  Chki^o  Tribune  +1.6% 

Bureau  of  Circulations  (ABC)  FAS-FAX  report,  due  out  April  Orlando  (Fla.)  Sentinel  +1.5% 

30,  will  likely  reflect  the  piost-Sept.  11  single-copy  spillover,  The  Dallas  Momh^  Hews  +1% 

most  of  those  gains  trailed  off  in  the  new  year,  and  the  impact  Houston  Chronicle  +0.25% 

on  home  delivery  was  only  minimal.  Hewsday,  Melville,  HY  +0.20% 

John  Murray,  vice  president  of  circulation  marketing  for  Times  Union,  Albaiqi  IlY  +0.01% 

the  Newspaper  Association  of  America  (NAA),  predicts  that  Francisco  Chronicle  -1.2% 

when  all  the  industrywide  numbers  are  out,  overall  daily  circ 

will  be  flat  to  down  half  a  percentage  point,  continuing  the  .*  i  a  ^  i  «/ 

trend  of  steadily  declining  daily  eircnlation  Sunday  circ,  -» 

which  has  been  more  anected  by  home-delivery  pnce 

.  /  1  .1  1  .  .,11  1  "o  \  •  1  j  1-  Numbers  refer  to  estimated  percentage  changes  for  daily 

increases  (while  being  aided  less  by  Sept.  11),  might  decline  circulation  for  the  six  months  ended  March  31,  compared 

as  much  as  1.5%,  he  says. 

It  wasn’t  supposed  to  happen  this  way.  In  the  weeks  after  Source.  esj>  interviews _ 


1 

lATPmAREREPOliniieTOIIBC 

Hew  fork  Post 

+15J»% 

The  Sacramento  (Calif.)  Bee 

+4% 

The  Hew  fork  Times 

+3,8% 

The  Free  Lance-Star,  Fredericksburg.  Va. 

+3,7% 

The  Arizona  Republic,  Phoenix 

+2,8% 

Daily  Heufs,  New  York 

+2,4% 

Pittsburg  Post-Gazette 

+1.7% 

Akron  (Ohio)  Beacon  Journal 

+1.6% 

Chicago  Tribune 

+1.6% 

Orlando  (Fla.)  Sentinel 

+1.5% 

The  Dallas  Mmning  Hews 

+1% 

Houston  Chronicle 

+0.25% 

Hewsday 

+0.20% 

Times  Union,  Albany;  N.Y 

+0.01% 

San  Francisco  Chronicle 

-1.2% 

The  Buffalo  m)  Hews 

-1.5% 

The  San  Diego  Union-Tribune 

-1.8% 

South  Florida  Sun-Sentinel,  fo(tLawieoia\e  -2.2% 

Milwaukee  Journal  Sentinel 

-7% 

Numbers  refer  to  estimated  percentage  changes  for  daily 
circulation  for  the  six  months  ended  March  31,  compared 

with  the  same  period  a  year  earlier 

Source:  E&P  interviews 

www.editorandpublisher.com 
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the  Sept.  11  attacks,  a  number  of  papers, 
noticing  that  people  were  signing  up  for 
home  delivery  at  a  higher  rate,  thought 
that  the  increased  reader  zeal  could  lead  to 
sustained  circulation  growth  for  the  first 
time  in  40  years. 

Indeed,  many  papers  will  report  gains, 
ranging  from  all  four  of  New  York’s  major 
dailies  to  The  Sacramento  (Calif.)  Bee,  far 
from  Ground  Zero.  For  the  most  part, 
though,  increases  seem  to  have  been  small, 
Ei^P  found  in  intervievv^  with  dozens 
of  circulation  executives  willing  to 
disclose  their  ABC  numbers. 

At  The  Sun  in  Baltimore,  for 
example,  March  31  circulation  will 
be  up  slightly  for  both  daily  and 
Sunday,  due,  in  part,  to  home- 
delivery  gains,  says  Gary  Olszewski, 
director  of  circulation  sales  and 
marketing.  Olszewski  says,  however, 
that  single-copy  sales  have  returned  to  the 
pre-Sept.  11  level. 

At  The  Buffalo  (N.Y.)  News,  single- 
copy-sales  gains  tapered  offby  the 
beginning  of  this  year,  and  failed  to  carry 
over  to  home-delivery  sales,  says  Paul 
Glaeser,  circulation  vice  president. 

And  the  MediaNews  Group  Inc.  chain 
felt  no  significant  carry-over  from  Sept.  11. 


COPY  EDITORS: 

Sharpen  your  skills 

Apply  now  for  an  expenses-paid 
one-week  training  institute  for 
midcareer  newspaper  copy  editors 
starting  July  28  at  one  of  the  nation’s 
most  prestigious  journalism  schools. 
The  seminar  goes  beyond  the  basics 
to  tackle  a  wide  range  of  subjects, 
using  top  teachers  from  both  the 
industry  and  education. 

For  a  complete  schedule  and  for  an 
application,  check  this  Web  site: 

http://www.ibiblio.org/copyed/ 

FOR  FURTHER  QUESTIONS  CONTACT; 
Professor  Bill  Cloud 
School  of  Journalism  and 
Mass  Communication 
Campus  Box  3365 
University  of  North  Carolina 
Chapel  Hill,  NC  27599-3365 
E-mail:  bcloud@email.unc.edu 

Applications  must  be  received  by 
May  15,  2002 


MediaNews  CEO  William  Dean  Singleton 
doubts  that  a  paper  could  turn  the  post- 
Sept.  11  effect  into  sustained  circulation 
gains,  because  single-copy  buyers  are 
unlikely  to  become  subscribers.  “I  think 
people  buy  single-copy  when  they  want  to 
know  more  about  a  major  event,  and, 
when  that  becomes  old  news,  they  don’t 
continue  to  pick  it  up,”  Singleton  says. 

Of  course,  it  didn’t  help 
that  newspapers  had  fewer 


Old  news  and  the 
single-copy  buyer: 
“They  don’t  continue 
to  pick  it  up.” 

WILLIAM  DEAN  SINGLETON 

MediaNews  Group  Inc. 


promotional  dollars  to  spend  during  the 
past  year.  Says  NAA’s  Murray,  “If  we  don’t 
keep  reminding  people  of  what  [we]  have 
to  offer,  [readership  gains]  will  atrophy.” 

Some,  however,  believe  newspapers 
could  have  done  more  with  the 
opportunity  presented  to  them  in  the 
wake  of  Sept.  11. 

Going  hand-to-hand 

Many  papers  seem  resigned  to  the  same 
pattern  that  followed  the  Persian  Gulf 
War,  when  readership  surged,  then  quickly 
retreated.  But  it  doesn’t  have  to  be  that 
way,  say  the  people  at  the  Readership 
Institute  at  the  Media  Management  Center 
of  Northwestern  University.  The  terrorist- 
attacks  story  had  many  of  the  angles  that 
drive  readership  in  general,  such  as  human 
interest  and  international  news,  institute 
Director  John  Lavine  says.  Newspapers 
can  capitalize  on  the  increased  interest  to 
build  more  lasting  ties  with  readers  by 
following  the  recommendations  that  came 
out  of  the  institute’s  “Impact  Study”  of 
consumers,  including  building  the 
relevance  and  quality  of  news  coverage. 

John  Mennenga,  a  Santa  Rosa,  Calif.- 
based  newspaper  marketing  consultant, 
thinks  newspapers  didn’t  take  advantage 
of  the  increase  in  single-copy  sales  as 
much  as  they  should  have.  With  so-called 
“occasional  readers”  growing  as  a 
percentage  of  overall  readers,  he  says,  “you 
have  to  give  them  reasons  to  read  more 
frequently.”  It  doesn’t  have  to  be  expensive, 
either.  Simply  running  more  in-paper  pro¬ 
motions  —  one  “Impact  Study”  recommen¬ 
dation  —  is  a  relatively  inexpensive  way  to 
communicate  with  those  readers,  he  says. 

Even  when  papers  do  adopt  “Impact 


Study”  recommendations,  they  often  leave 
out  circulation  directors,  charges 
circulation  consultant  Rich  Randles  of 
Anderson,  Randles  &  Associates. 
“Publishers  haven’t  gotten  circulation 
directors  involved  like  they  have  editorial 
and  marketing,”  he  says. 

John  Hollenberger,  circulation  director 
at  The  Free  Lance-Star  in  Fredericksburg, 
Va.,  says  the  paper,  which  expects  to 
record  gains  of  3.7%  daily  and  3.3% 
Sunday  in  the  March  report,  offers 
evidence  that  it  is  possible  to  turn 
short-term  stories  into  long-term 
gains.  “I  really  do  believe  we  have 
good,  viable  products,  and  the  key  to 
growing  circulation  is  getting  them 
in  people’s  hands,”  he  says. 

Every  number  tells  a  story 

If  Sept.  11  didn’t  help  circulation 
long  term,  it’s  possible  that  newspapers’ 
readership  numbers  will  tell  a  different 
story.  Lavine  says  more  papers  are  putting 
“Impact  Study”  findings  into  action,  which 
Avill  show  up  in  readership  gains  that  will 
eventually  fuel  circulation  growth.  “I  feel 
pretty  strongly  that  what  you  may  have  is 
the  same  number  of  home-delivery 
subscribers  but  a  higher  percentage  of 
them  reading  more  often,”  Randles  says. 

And  one  reason  for  the  loss  of  “bump” 
is  that  some  dailies  wanted  it  that  way. 
Scrambling  to  offset  falling  ad  revenue 
in  the  past  year,  many  papers  cut  back 
unprofitable  distribution  and  reduced 
the  use  of  deep  discounts  to  hook  new 
subscribers. 

The  Milwaukee  Journal  Sentinel,  for 
example,  expects  to  report  decreases  of 
about  7%  daily,  2.6%  Sunday,  after 
eliminating  its  state  edition  in  January 
and  reducing  home  deliveiy  by  about 
14,000  daily,  20,000  Sunday.  The  decline 
follows  a  8.5%  falloff  in  the  six  months 
ended  Sept.  30,  due  in  large  part  to  a 
decision  to  stop  offering  a  50%  discount 
to  new  subscribers. 

Workin  at  the  car  wash 

Some  of  the  nation’s  largest  dailies, 
however,  are  reporting  significant  gains 
for  the  recent  six-month  period  (see 
table,  p.  15). 

The  Arizona  Republic  in  Phoenix  plans 
to  report  a  jump  of  2.8%  daily,  0.4% 
Sunday,  as  a  result  of  new  single-copy-sales 
partnerships  with  Osco  Drug  stores, 
McDonald’s,  and  corporate  cafeterias. 

The  addition  of  single-copy-sales 
locations  also  will  help  The  Sacramento 
Bee's  daily  sales  {continued  on  page  24} 
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-FEATURES  AVAILABLE- 


_ PUZZI.FS _ 

ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 


-ANNOUNCEMENTS- 


_ EDUCATION _ 

WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.woridji.com  We  may  be  right  for  you. 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

KAMEN  &  CO.  GROUP  SE^cTs 
NEW  YORK  •  TAMPA  •  TEXAS 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 

LEADE^IN  NEWSPAPE^AyPRAISALS” 

Free  Initial  Valuation... go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  Est.1959 

NEWSPAPER  BROKERS 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 

800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-3066 
Ron  Mix,  West  (209)  634-7202 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
(214)  265-9300 

Kickenbacher  IVIedia 

6731  Desco  Dr.,  Dalla 
6731  Desco  Dr.,  Dallas,  TX  75225 
www.rickenbachermedia.com 


MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 


NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON 

Specializing  in  Weekly  and  Daily 
Community  Newspaper  Transactions 
P.O.  Box  2001 
Branson,  MO  65615 
(417)  336-3457 
email:  Brokeredl@aol.com 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  we've  produced  top  values  for  publishing  companies,  in 
thousands  of  transactions  througnout  the  country.  We  have  built  this 
record  on  hard  work,  experience  and  trust,  and  we  welcome  your  call 
to  confidenticdly  discuss  what  we  can  do  for  you  and  your  company. 

CRIBB 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(406)  586-6621 

Bozeman.  Montana 
info@cribb.com 


John  Cribb  •  Jim  Hicks 
Tom  Karavakis  •  Gary  Greene 


NEWSPAPER  BROKERS 

MICHAEL  D.  LINDSEY 

viww.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


THOMAS  C.  BOUTHO 
BOLFTHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

NEWSPAPERS  FOR  SALE 

AWARD-WINNING  PROFITABLE  monthly 
fast  growth  resort  area.  South  Carolina 
Email:  kurowski@hargray.com 


For  a  list  of  Properties,  New  and  improved 
www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 


ILLINOIS  WEEKLY  GROUP,  $500K 
gross,  also  Texas  weeklies.  Free  list, 
(512)  476-3950,  Bill  Berger,  ATN,  Inc. 
1801  Exposition,  Austin,  TX  78703 


THE  INDIANAPOLIS  SPOTLIGHT,  a 

leading  Midwest  weekly  community  newspa¬ 
per  is  for  sale.  Family  ownership  since 
1939.  Owner  retiring  and  wishes  independent 
ownership  perpetuation.  Profitable  with 
dynamic  growth  potential  on  Indianapolis’ 
Greater  Southside.  Check  out  the  web  site 
at  www.indyspotlight.com (or.org.  or.  net.) 
Contact:  Ed  Roehling  (317)  887-1945 
or  Bill  Van  Huss  (317)  813-0106 


TIME  FOR  A  CHANGE.  Established  weekly 
in  growing  resort  area  in  Idaho.  Can  be 
nicely  profitable.  Great  lifestyle.  Sellers  very 
motivated.  Email:  greatweekly@yahoo.com. 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 

SURPLUS  EQUIPMENT  FOR  SALE 
Used  Muller  227  Inserters 

•  1  Each  13  into  I’s  @  $89,000,  mostly 
1984  vintage. 

•  1  Each  10  into  1  single-out  @  $100,000, 
mostly  1994  vintage 

•  1  Each  18  into  1  @  $280,000,  DBI-out, 
mostly  1998  vintage 

ALL  PLUS  TAX  &  FREIGHT,  WHILE 
AVAILABILITY  LASTS 

Call  or  E-mail  ADVO,  Inc.,  Bob  Frederick: 

(860)  285-6305  rwfreder@advo.com 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  648461 1  or  fax  (815)  6482856 


-EQUIPMENTS  SUPPLIES- 


_ MAILROOM _ 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 

Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

NEWSTEC,  INC 

Specializing  in  SLS/^uller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailrocm  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)850-7951 
www.newstec.com 

NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
Floor,  &  Wall  . .We  Have  It  All 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


PRESSES 


DONT  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses’ 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNAD30C96 
Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


Inland  Newspaper  Maidiinery  Corpnraiinn 


For  1  comlete  bsl  ol  greues:  |80l)255-tlW  n  813)  (92-919) 

MminlaMtewscgR 


-INDUSTRY  SERVICES- 


CIRCULA'nON  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  9508475 
www.metro-news.com 
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-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpHS'marketingplusinc.com 
www.marketingplusinc  .com 
Member  of  the  USA  Chambers  of  Commerce 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES  i 
FOR  BUILDING  CIRCULATION  I 

TOM  ZGONC  (800)  776-6397  j 

WWW.PROSTARTS.COM  | 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing.  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
vwvw.publishing.abelson.com 

or  Call  Susan  or  Glenn  at  (516)  596-9610 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains  | 

(303)  791-3301  www.fakebrains.com  | 


DESIGN  SERVICES 


m»«wREDESIGN 

■  Reorganize 

■  Contemporize 
£.•  "Revitalize 

REAUSnC  FEES 

>  1.^  Russ  Kramer  Creative 
nt  (813)605-9636 
'  GMcaio  nisskOtampaliay.rr.coni 


INTERNET  SERVICES 


ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
www.our-hometown.com 


PRESSROMM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


“When  it  goes  wrong,  you  feel 
like  cutting  your  throat,  but 
you  go  on.  You  don’t  let  any¬ 
thing  get  you  down  so  much 
that  it  beats  you  or  stops  you.” 

-George  Cukor 

“You  have  a  dream  so  you  can  get 
up  in  the  morning.” 

-Billy  Wilder 


-HELP  WANTED- 


ACADEMIC _  i  _ ACADEMIC _  I  _ ACADEMIC 


CENTER  FOR  MEDIA  DESIGN 

COLLEGE  OF  COMMUNICATION,  INFORMATION  AND  MEDIA 
BALL  STATE  UNIVERSITY 
MUNCIE,  INDIANA 

Ball  State  University’s  College  of  Communication,  Information,  and  Media  seeks  11  creative  and  visionary  faculty  members  to  be 
founding  members  of  its  Center  for  Media  Design,  a  $20  million  project  funded  by  the  Lilly  Endowment.  The  focus  of  the  Center  will 
be  on  “iCommunication"  -  the  new  world  of  digital  communication  in  which  control  and  design  of  media  is  profoundly  individual,  interactive,  in¬ 
ternational,  and  imaginative.  Center  for  Media  Design  faculty  will  have  the  opportunity  to  work  with  colleagues  from  academia  and  industry  to 
mentor  students  in  a  brand  new  curriculum  an  din  state-of-the-digital-art  laboratories  and  studios. 

Faculty  members  will  have  an  appointment  to  the  Center  for  Media  Design  with  their  primary  affiliation  in  one  of  the  academic  departments 
of  the  university.  Three-year  contract  positions  in  the  following  areas  are  available: 

Department  of  Telecommunications 

Multimedia  Design  (134909).  Specialist  in  multimedia  design  and  development,  as  well  as  web  page  creation.  Duties  will  consist 
primarily  of  teaching  multimedia  design  and  development,  web  page  creation,  and  electronic  media  management.  Minimum  qualifications  in¬ 
clude  Bachelor’s  degree;  and  at  least  two  years  of  professional  experience  in  multimedia  design  and  production  with 
knowledge  in  one  or  more  of  the  following  -  DVD,  CD-ROM,  streaming  media  and/or  web  production.  Preferred  qualifications  include  Master’s 
degree;  five  or  more  years  of  professional  multimedia  experience;  and  successful  classroom  teaching  experience. 

Digital  Storytelling:  Entertainment  (134902).  Specialist  in  digital  storytelling,  writing,  and  media  production  for  the  entertainment 
industry.  Ability  to  create  innovative  storytelling  in  a  digital  realm,  such  as  video,  Internet,  or  DVD.  Duties  will  consist  primarily  of 
teaching  classes  in  media  production  and  design.  Minimum  qualifications  include  Bachelor’s  degree  and  at  least  five  years  of  experience  in 
entertainment  media  production.  Preferred  qualifications  include  Master’s  degree  and  at  least  ten  years  of  experience  in 
entertainment  media  production. 

Digital  Storytelling:  News  2  (1349011.  Specialist  in  new  media  technology  coupled  with  professional  experience  in  Internet  journalism. 
Experienced  in  gathering,  packaging,  and  distributing  news  and  information  in  digital  media  formats.  Position  requires 
knowledge  of  web  design,  digital  imaging,  audio  &  video  streaming,  and  interactive  media.  Duties  will  include  creating  new  courses 
and  incorporating  digital  news  into  existing  journalism  and  telecommunications  courses.  Minimum  qualifications  include  Bachelor’s 
degree  and  at  least  two  years  of  professional  experience  in  digital  news  media  production.  Preferred  qualifications  include  Master’s 
degree  and  distinguished  record  of  professional  achievement  in  Internet  and  interactive  journalism. 

Digital  Audio  (134910).  Specialist  in  digital  audio,  recording,  or  cinema  production  sound.  Position  requires  expertise  in  digital  audio  sto¬ 
rytelling,  sound  design,  editing  and  mixing.  Position  entails  teaching  audio  production  classes  as  well  as  collaborating  on 
other  projects  as  audio  designer  and  producer.  Minimum  qualifications  include  Bachelor’s  degree;  at  least  four  years  of  professional  experi¬ 
ence  in  broadcast,  recording,  or  cinema  sound  production;  command  of  digital  audio  software;  competence  and  creativity 
in  storytelling;  and  strong  communication,  teamwork,  and  leadership  skills.  Preferred  qualifications  include  Master’s  degree; 
multi-media  production  experience;  and  expertise  in:  Pro  Tools  Version  5.1  or  newer.  Cool  Edit  2000  or  Cool  Edit  Pro,  and  Sound 
Forge  XP  or  Wave  Lab. 


School  of  Music 

Assittant  Director  of  the  Engineering  and  Technology  Program  (1349081.  Specialist  in  music  theory  and  composition  with 
competencies  in  the  following  areas:  familiarity  with  running  a  “computer  music  and  recording”  studio;  maintenance,  planning  and 
development  of  MET  curriculum;  and  current  knowledge  of  hardware  and  software  synthesis  and  signal  processing  and  MIDI  and 
computer  communications  and  MAC/PC  based  audio  recording  and  editing.  Minimum  qualifications  include  ABD  in  music  composition,  elec¬ 
troacoustic  music,  or  computer  music;  collegiate  teaching  experience  (faculty  or  teaching  experience);  and  documented 
history  of  professional  productivity.  Preferred  qualifications  include  doctorate  in  music  composition,  electroacoustic  music,  or  computer  mu¬ 
sic  and  undergraduate  and  graduate  teaching  experience. 

Appointment  starting  date:  August  16, 2002.  Rank  is  negotiable  based  on  credentials  -  Instructor,  Assistant,  Associate,  or  Full  Professor  with 
salary  commensurate  with  rank  and  experience. 

Submit  letter  of  application  specifying  position  of  interest,  curriculum  vitae  or  resume,  copies  of  transcripts,  and  names  and  addresses  of  at 
least  three  references  to: 

Jacquelyn  Buckrop 
Acting  Director 

Center  for  Media  Design 

Ball  State  University,  Muncie,  IN  47306 
Phone:  (765)  285-6000 

Review  of  applications  will  begin  April  30,  2002,  and  positions  will  remain  open  until  filled. 

The  College  of  Communication,  Information,  and  Media  is  one  of  the  top  ten  largest  schools  of  communication,  employing  80  faculty  mem¬ 
bers  and  teaching  over  2,000  students.  The  College  includes  the  Departments  of  Communication  Studies,  Journalism, 
and  Telecommunications,  the  Center  of  Information  and  Communication  Sciences  and  the  Center  for  Media  Design,  and  the  Institute  for  In¬ 
novation. 


Ball  State  University  is  an  equal  opportunity,  affirmation  action  employer 
and  is  strongly  and  actively  committed  to  diversity  within  its  community 


“The  newspaper  can  become  the  rock  of  the  community,  separating  water-cooler  talk  from  the  truth.” 

-Dan  Rather,  CBS  News  anchor,  1998 
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-HELP  WANTED- 


ACADEMIC 


GRAPHICS  EDITORAEACHER 
Love  your  newsroom  job  but  always  won¬ 
dered  about  teaching?  Join  the  staff  at  the 
Missouri  School  of  journalism’s  award-winn¬ 
ing  community  paper.  Your  students  will 
produce  the  daily  graphics  report  as  well  as 
work  with  you  in  the  classroom  -  so  you'll 
have  the  best  of  both  worlds.  Special  projects 
with  the  Harte  Chair  for  innovation  are 
another  aspect  of  the  job.  Three  years  of 
newsroom  experience  and  a  passion  for  vis¬ 
ual  storytelling  are  required.  Send  resume, 
cover  letter  and  work  samples  by  May  10 
to  Pansy  Cure,  Missouri  School  of 
Journalism,  76-H  Gannett  Hall,  Columbia, 
MO  65211-1200.  Call  search  chair  Judy 
Bolch  at  573-884-1573  for  more 
information.  The  University  of  Missouri  is  an 
Affirmative  Action/Equal  Opportunity  em¬ 
ployer.  To  request  ADA  accommodations, 
please  contact  our  ADA  Coordinator  at 
(573)  884-7278.  E-mail: 

adawww@showme.Missouri.edu 


JOURNALISM 

SUNY  College  at  Brockport  Communication 
Department  seeks  tenure-track  Assistant 
Professor  candidates  for  August  2002. 
REQUIRED:  Ph.D.  in  Journalism,  Communi¬ 
cation  or  '-elated  field  or  Master’s  degree 
with  professional  experience  commensurate 
with  terminal  degree.  Teach  3  undergraduate 
Journalism  courses  per  semester.  Possibly 
serve  as  student  newspaper  advisor. 
Program  of  scholarship,  professional  devel¬ 
opment,  student  advising,  and  department/ 
college  service  expected.  Evidence  of  suc¬ 
cessful  teaching,  professional  experience 
as  print  journalist,  research/creative  en¬ 
deavors  in  journalism  or  related  area,  profi¬ 
ciency  in  computer  and  classroom  technolo¬ 
gies  and  ability  to  teach  diverse  student 
population. 

PREFERRED:  4  years  professional  print  jour¬ 
nalism  experience,  record  of  and  plans  for 
research/publication,  and  web  writing  profi¬ 
ciency.  Review  begins  immediately.  Send 
letter  of  application;  vitae;  one-page,  dou¬ 
ble-spaced  statements  of  teaching 
approach  and  plans  for  research/creative 
activity;  copy  of  transcript  from  last 
degree;  and  3  current  letters  of  reference 
to  Mr.  Terry  Hooper,  Faculty/Staff  Recruit¬ 
ment  Office,  SUNY  College  at  Brockport, 
409  Allen  Administration  Building,  350  New 
Campus  Drive,  Brockport,  NY  14420-2929. 

SUNY  College  at  Brockport  is  an  Equal 

Opportunity/Affirmative  Action  employer 


E&P'S  CLASSIFIED 
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ACADEMIC 


ACADEMIC 


ACADEMIC 


piece. 


888.825.9149 


CENTER  FOR  MEDIA  DESIGN 

COLLEGE  OF  COMMUNICATION,  INFORMATION,  AND  MEDIA 
BALL  STATE  UNIVERSITY 
MUNCIE,  INDIANA 

Ball  State  University’s  College  of  Communication,  Information,  and  Media  seeks  11  creative  and  visionary  faculty  members  to  be 
founding  members  of  its  Center  for  Media  Design,  a  $20  million  project  funded  by  the  Lilly  Endowment.  The  focus  of  the  Center  will 
be  on  “iCommunication”  -  the  new  world  of  digital  communication  in  which  control  and  design  of  media  is  profoundly  individual,  interactive,  in¬ 
ternational,  and  imaginative.  Center  for  Media  Design  faculty  will  have  the  opportunity  to  work  with  colleagues  from  academia  and  industry  to 
mentor  students  in  a  brand  new  curriculum  an  din  state-of-the-digital-art  laboratories  and  studios. 

Faculty  members  will  have  an  appointment  to  the  Center  for  Media  Design  with  their  primary  affiliation  in  one  of  the  academic  departments 
of  the  university.  Three-year  contract  positions  in  the  following  areas  are  available; 

Center  for  Media  Design 

Managing  Editor  of  Convergent  News  (124902).  Specialist  in  newsroom  management  of  converged  news  operation.  The  position  re¬ 
quires  demonstrated  experience  in  broadcast  journalism  with  expertise  in  writing,  field  reporting  and  producing,  newsroom 
management  and  production.  The  Managing  Editor  will  be  responsible  for  daily  television  newscast  and  web  presence,  collaboration  with  dai¬ 
ly  newspaper,  supervising  employees  and  news  students,  teaching  one  News  class,  and  collaborating  with  team  members  on  integrated  me¬ 
dia  projects.  Minimum  qualifications  include  Bachelor’s  degree  and  at  least  five  years  of  experience  in  local 
or  national  news.  Preferred  qualifications  include  Master’s  degree  and  at  least  ten  years  of  experience  in  local  or  national  news,  including  a 
news  management  situation. 

Department  of  Communication  Studies 

Digital  Media  Theory  (134900).  Specialist  in  analysis  and  criticism  of  digital  media  and  message  design  and  audience  analysis  in 
the  context  of  global  media.  The  successful  candidate  will  have  a  strong  background  in  media  theory  and  international/intercultural 
communication,  a  significant  program  of  research  and  publication,  and  a  record  of  successful  college  teaching.  Minimum  qualifications  in¬ 
clude  doctorate  or  appropriate  terminal  degree;  ability  to  teach  undergraduate  and  graduate  courses  in  digital  media  theory, 
analysis,  and/or  criticism;  teaching  experience  on  the  college  level  and  evidence  of  teaching  effectiveness;  evidence  of  scholarly 
publishing  in  electronic  media  theory  and/or  analysis  and  criticism;  and  demonstrated  potential  for  scholarly  publishing  in  digital 
media  analysis  or  criticism.  Preferred  qualifications  include  Ph.D.  in  communication  or  mass  media;  national  or  international  reputation  in  re¬ 
search  or  analysis  of  digital  media;  evidence  of  interdisciplinary  scholarly  activity;  ability  to  integrate  media  studies  with 
communications  studies;  ability  to  teach  interpersonal  communication  or  persuasion;  evidence  of  successful  grant  authorship;  and 
evidence  of  interdisciplinary  teaching  and  scholarly  activity. 

Department  of  Journalism 

Digital  Journalism:  Web  De«ign  (134907).  Specialist  in  new  media  approaches  to  journalism.  The  successful  candidate  will  teach 
web  design,  assist  students  and  student  media  organizations  with  web  page  development,  assist  in  integrating  web  page  development  in 
curriculum,  and  collaborate  with  team  members  on  integrated  media  projects.  Minimum  qualifications  include  Bachelor’s 
degree  in  journalism  or  related  field.  Preferred  qualifications  include  Master’s  degree  in  journalism  or  related  field  and  professional 
experience. 

Digital  Storytelling;  News  1  (134905).  Specialist  in  information  design  and  news  graphics  for  digital  media  environments.  The 
successful  candidate  will  have  expertise  in  new  media  technologies,  reporting  for  print,  broadcast,  and  orHine  and  the  ability  to 
teach  and  conduct  research  with  students  using  digital  media.  Minimum  qualifications  include  Bachelor’s  degree  in  journalism  or 
related  field.  Preferred  qualifications  include  Master’s  degree  in  journalism  or  related  field  and  professional  experience. 

Digital  Storytelling:  Graphics  1134904).  Specialist  in  information  design  and  news  graphics  for  digital  media  environments.  The 
successful  candidate  will  have  expertise  in  the  visual  presentation  of  stories  through  print,  broadcast,  and  on-line  media.  Minimum 
qualifications  include  Bachelor’s  degree  in  journalism  or  related  field.  Preferred  qualifications  include  Master’s  degree  in  journalism 
or  related  field  and  professional  experience. 

Convergence  Theory  and  Practice  (134906).  Researcher  in  the  convergence  of  print,  broadcast  and  computer  media  in  the  digital  en¬ 
vironment.  The  successful  candidate  will  conduct  research  in  the  contemporary  media  environment  and  will  collaborate  with 
other  faculty  on  convergence  issues.  Minimum  qualifications  include  Master’s  degree  in  journalism  or  related  field.  Preferred  qualifications  in¬ 
clude  doctorate  in  communications  or  related  field;  a  record  of  successful  college  teaching;  and  a  record  of  publication. 

Appointment  starting  date:  August  16, 2002.  Rank  is  negotiable  based  on  credentials  •  Instructor,  Assistant,  Associate,  or  Full  Professor  with 
salary  commensurate  with  rank  and  experience. 

Submit  letter  of  application  specifying  position  of  interest,  curriculum  vitae  or  resume,  copies  of  transcripts,  and  names  and  addresses  of  at 
least  three  references  to: 

Jacquelyn  Buckrop 
Acting  Director 

Center  for  Media  Design 

Ball  State  University,  Muncie,  IN  47306 
Phone;  (765)  285-6000 

Review  of  applications  will  begin  April  30,  2002,  and  positions  will  remain  open  until  filled. 

The  College  of  Communication,  Information,  and  Media  is  one  of  the  top  ten  largest  schools  of  communication,  employing  80  faculty  mem¬ 
bers  and  teaching  over  2,000  students.  The  College  includes  the  Departments  of  Communication  Studies,  Journalism, 
and  Telecommunications,  the  Center  of  Information  and  Communication  Sciences  and  the  Center  for  Media  Design,  and  the  Institute  for  In¬ 
novation. 

Ball  State  University  is  an  equal  opportunity,  affirmation  action  empioyer 
and  is  strongly  and  actively  committed  to  diversity  within  its  community 
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-HELP  WANTED- 


ACADEMIC 


ACADEMIC 


DEAN  OF  COMMUNICATIONS 
THE  UNIVERSITY  OF  ILLINOIS 
at  Urbana-Champaign 

Invites  nominations  and  applications  for  Dean  of  the  College  of  Communications.  The  Col¬ 
lege  consists  of  three  academic  units  and  a  division:  Journalism,  Advertising,  the  Institute 
for  Communications  Research,  and  WILL-AM-FM-TV.  The  College  offers  undergraduate  de¬ 
grees  in  journalism,  advertising,  and  media  studies;  masters  degrees  in  journalism  and 
advertising;  and  a  doctoral  degree  in  communications.  The  College’s  three  academic 
units  and  its  administrative  functions  employ  42  faculty,  7  academic  professional  employ¬ 
ees,  and  12  staff  employees.  WILL-AM-FM-TV  employs  over  100  people,  including  2  with 
faculty  appointments  in  the  division,  60  academic  professional  employees,  and  21  staff 
employees.  WILL-AM-FM-TV  has  a  $6  million  annual  budget. 

The  College  looks  to  the  dean  to  provide  leadership,  vision,  and  inspiration  for  faculty, 
staff,  and  students.  The  Dean  must  be  an  advocate  for  the  interests  of  the  College  at  the 
campus  and  national  levels,  as  well  as  a  responsible  steward  of  the  College's  resources. 
Strong  preference  will  be  given  to  candidates  with  administrative  experience  in  a  university, 
business,  or  professional  setting,  or  demonstrated  potential  for  such  leadership;  significant 
achievements  in  a  related  scholarly  discipline  or  professional  field;  commitment 
to  the  mission  of  the  research  university,  a  strong  professional  program,  and  teaching 
excellence;  ability  to  represent  the  College  to  its  diverse  professional  communities  and 
alumni;  and  ability  to  raise  external  funds. 

The  Dean  is  expected  to  protect  the  journalistic  integrity  of  the  broadcast  stations.  Candi¬ 
dates  whose  backgrounds  are  in  a  university  setting  should  hold  a  Ph.D.  and  show  a 
demonstrated  appreciation  of  professional  achievement.  Candidates  whose  backgrounds 
are  in  a  professional  setting  should  demonstrate  an  appreciation  for  scholarly  achievement 
and  the  purposes  and  distinctive  nature  of  university  life.  Candidates  should  show  a 
commitment  to  equal  opportunity. 

Full-time,  12-month  position;  salary  competitive;  starting  date  negotiable  but  January 
2003  is  preferred.  To  assure  full  consideration,  applications  (including  vita)  and  nominations 
should  be  postmarked  by  May  15,  2002,  and  sent  to:  Ms.  Paula  Kaufman,  Chair, 
Search  Committee  for  Dean  of  the  College  of  Communications,  c/o  Office  of  the  Provost, 
University  of  Illinois  Urbana-Champaign, Swanlund  Administration  Building,  601  East  John 
Street,  Champaign,  IL  61820,  Attention:  Kathleen  H.  Pecknold. 

Ph:  (217)  333-4523.  Fax:  (217)  244-5639 

Affirmative  Action/Equal  Opportunity  Employer 


ACCOUNTING 


ADMINISTRATIVE 


CONTROLLER 

Group  controller  over  4  Arkansas  newspa¬ 
pers.  Great  opportunity,  great  company. 
E-mail  resume  to: 

dmosesso@|onesborosun.com 
Paxton  Media  Group  is  an  equal  opportunity 
employer  and  does  not  discriminate  on  the 
basis  of  race,  religion,  color,  sex,  age,  na¬ 
tional  origin  or  disability. 


ADMINISTRATIVE 


ARE  YOU  READY  to  move  on,  manage  your 
own  paper?  Then  our  publishing  group  may 
have  the  position  you've  been  seeking.  We 
need  strong  general  management  people 
with  solid  advertising  backgrounds.  People 
who  can  change  old  habits,  motivate  both 
staff  and  community,  and  take  our  products 
to  the  next  level.  If  you’re  looking  for  an  op¬ 
portunity  and  believe  you  can  make  a  differ¬ 
ence  in  Zone  5  or  9,  please  send  your  re¬ 
sume  to  Box  2714,  Editor  &  Publisher  Clas¬ 
sified,  770  Broadway,  7th  Floor,  New  York, 
NY  10003. 


INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winning 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  +  stock  options  for  aggressive 
leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 

Cover  letter  &  resume  to: 
hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 


PACIFICIA  RADIO  JOBS 

Join  the  new  Pacifica  Radio!  The  only  pro¬ 
gressive  radio  network  in  the  U.S.  seeks  vi¬ 
sionary  activist-journalist-managers  for  the 
following  positions:  General  Managers  for 
New  York’s  WBAI,  Los  Angeles’  KPFK,  and 
Washington,  DC’s  WPFW,  and  Development 
Directors  for  WBAI  and  KPFK.  Please  join 
our  team!  See:  www.pacifica.org  for  full  job 
announcements  or  Call: 

(202)  588D999  x370 


ADMINISTRATIVE 


PUBLISHERS/GROUP  MANAGERS 
Add  Inc,  one  of  the  country’s  leading  pub¬ 
lishing  and  printing  companies  has  openings 
for  Group  Managers  for  our  Midwest  and 
East  Coast  locations. 

The  position  will  be  responsible  tor  oversee¬ 
ing  the  daily  operations  of  a  weekly  commu¬ 
nity  shopper;  personal  sales  account  base 
management  support  needed.  The  ability 
to  work  with  property  managers  in  the 
group,  promote  cross  sell  and  shared  pro¬ 
motions  is  essential. 

Preferred  qualifications  include: 
•Management  experience  -  weekly  shop¬ 
pers/publications 

•  Sales  achievement  track  record 

•  Production  knowledge  and  experience 

•  Business  finances  understanding 

•  Communication  skills/education 

•  Commitment  to  the  organization 

The  ideal  candidates  should  posses  the  abil¬ 
ity  to  build  a  high  performance  team  by 
helping  recruit,  develop  and  retain  top  em¬ 
ployees.  Candidates  should  have  ability  to 
develop  and  implement  strategic  and  tactical 
plans  along  with  profit  planning  for  the 
property. 

Great  earning  potential  and  comprehensive 
benefit  package  -  as  an  employee  of  our 
company,  you  will  have  the  opportunity  to 
become  an  employee  owner. 

Please  send  resume  to: 

Add  Inc 

Attn:  Human  Resources  Department 
P.O.  Box  609 
Waupaca,  Wl  54981 
Fax:  (715)258-8469 
E-mail:  vsokol@add-inc.com 
EOE/M-F 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Fantastic  opportunity  to  create  the  life 
you’ve  been  dreaming  of:  The  ASPEN  DAILY 
NEWS  is  seeking  an  experienced  sales 
manager  who  aims  high  and  leads  by  exam¬ 
ple.  Are  you  a  problem  solver?  Are  you  cre¬ 
ative,  enthusiastic  and  aggressive?  If  so, 
this  position  will  pay  you  well,  and  gives  you 
access  to  an  incredible  amount  of 
world-class  Colorado  resort  benefits. 

Please  send  resume  and  cover  letter  to: 
adnsales@aspendailynews.com 


ADVER-nSING 


COOP /VENDOR  MANAGER 
The  San  Jose  Mercury  News,  the  Newspaper 
of  Silicon  Valley,  is  looking  for  a 
Co-op/Vendor  Manager  to  join  our  Business 
Development  group.  In  this  role,  you  will 
develop  and  manage  annual  forecasts  and 
strategic  plans  to  meet  and  exceed 
revenue,  profitability  and  share  gain  goals 
for  coK)p  and  vendor  initiatives.  Identify  new 
sales  opportunities  and  work  with  advertising 
staff  on  strategies  to  maximize  revenue 
for  new  and  existing  clients.  Develop  and 
manage  vendor  relationships  that  support 
outsourcing  needs  and  drive  new  business 
opportunities  for  co-op/vendor  products. 
Act  as  liaison  between  multiple 
departments  and  drive  cross-functional 
processes  and  policies  that  improve  effi¬ 
ciency,  customer  service  and  profitability 
for  coop/vendor  products. 

The  ideal  candidate  should  have  a  B.S.  de¬ 
gree  and  at  least  5  years  sales  experience. 
Demonstrated  success  selling  or  managing 
a  co-op  or  vendor-funded  program  and 
growing  sales  revenue  as  well  as  ability  to 
motivate  team  performance  in  highly  com¬ 
petitive  sales  environments  are  required. 
Business  development  or  experience 
launching  or  selling  new  products  desirable. 
We  offer: 

•  Competitive  salary 

•  Comprehensive  benefits  package,  including 
medical,  dental,  401K  and  pension 
plan. 

•  Up  to  5  weeks  annual  vacation 

For  immediate  consideration,  please  E-mail 
your  resume  to  jobs@sjmercury.com. 

Be  sure  to  reference  the  position 
title  in  your  message. 


ADVERTISING  SALESPERSON/MANAGER 
Needed  for  long-established  Zone  5  suburban 
weekly  newspaper.  Competitive  salary, 
commissions,  profit  sharing  and  equity 
working  with  an  award-winning  group  of 
community  newspapers.  Excellence 
required  in  working  with  staff,  strong  on 
spec  layouts  and  cold  calls.  Best  fringe 
benefits.  Send  letter  about  past  accom¬ 
plishments  and  resume  to  Box  2640,  Editor 
&  Publisher  Classified,  770  Broadway,  7th 
Floor,  New  York,  NY  10003.  Please  state 
present  earnings.  A  great  opportunity  to 
grow  with  our  company  for  someone  who 
has  what  it  takes  to  be  the  very  best. 


It ’s  g_  Classi  fied  Secret! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder 


ADVERTISING  '  ADVERTISING 


CLASSIFIED  SALES  DIRECTOR 

Looking  to  grow  with  a  great  company?  The  powerhouse  of  business-to-business 
Classified  publishing  has  an  exciting  opportunity  for  a  sales  leader  to  join  our  dynam¬ 
ic  management  team.  If  you’re  smart,  aggressive,  online-sawy  and  understand  the 
dynamics  of  the  advertising  and  newspaper  industries,  we  want  to  talk  to  you  NOW. 
You  will  lead  a  proactive,  inside  sales  force  that  has  year  after  year  captured  the  vast 
majority  of  print  dollars  in  its  niche.  Successful  candidate  will:  have  strong  organiza¬ 
tional  and  sales  development  skills;  have  a  proven  track  record  meeting  revenue 
goals;  and  be  a  strategic  planner.  We  offer  an  excellent  compensation  package. 
Please  mail  Fax  or  E-mail  resume  with  salary  requirements  to: 

VNU  Business  Media 
Attn:  Anne  Doyle 

770  Broadway,  7th  Floor,  New  York,  NY  10003 
Fax:  (646)  654-5350 
E-mail:  adoyle@vnuusa.com 

^^vnu  business  media 
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ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
Wyoming’s  statewide  newspaper,  the  Casper 
Star-Tribune,  is  seeking  a  classified  ad¬ 
vertising  manager  for  our  inside  telephone 
sales  team.  Casper,  in  the  heart  of 
Wyoming  at  the  base  of  Casper  Mountain, 
offers  outstanding  year-round  recreational 
opportunities  in  and  around  the  great  Rocky 
Mountains.  We  want  an  enthusiastic  leader 
who  will  be  accountable  for  developing  pro-  | 
grams  and  promotions  to  grow  classified 
private  party,  recruitment,  real  estate  and 
automotive  advertising.  We  need  someone 
who  can  help  us  enhance  our  online  oppor¬ 
tunities  through  our  employment  website, 
www.wyomingjobquest.com,  as  well  as  other 
online  products  yet  to  come.  You  would  j 
coordinate  our  semi-annual  job  fair  and  new  ! 
classified  events  yet  to  be  created.  We  prefer  ' 
someone  with  sales  management  experience 
associated  with  newspaper  classified 
advertising  or  telephone  sales.  If  you 
believe  you  are  the  person  to  further  enhance 
our  successful  classified  products, 
please  send  your  cover  letter  and  resume 
to:  Joe  Mizell,  Advertising  Director,  Casper 
Star-Tribune,  P.O.  Box  80,  Casper,  WY 
82602,  307-266T3529  or  E-mail  to; 
mizell@trib.com. 

The  Casper  Star-Tribune  is  a 
Lee  Enterprises  publication  and  is  an  EOE. 


RETAIL  ADVERTISING  MANAGER 
The  family  owned  Herald-Sun  newspaper,  lo¬ 
cated  in  Durham  NC,  has  an  immediate 
opening  for  a  Retail  Sales  Manager.  This 
person  would  lead  a  sales  team  to  achieve 
company  revenue  and  quality  goals.  Candi¬ 
date  responsibilities  include  establishing 
goals,  development  and  implementation  of 
effective  strategic  initiatives,  coaching, 
mentoring  and  training  staff.  Intensive  field¬ 
work  required.  Operational  responsibilities 
include  monthly  reports  and  budget  compi¬ 
lation.  Effective  communication  skills  and 
thorough  knowledge  of  retail  advertising 
and  new  media  required.  Qualifications  in¬ 
clude  a  4-year  college  degree  and  3  years 
sales  experience.  Base  salary  plus  bonus 
and  excellent  benefits.  Resumes  and  salary 
history  to  Employment  Coordinator-JJ,  The 
Herald  Sun,  2828  Pickett  Road,  Durham, 
NC  27707,  E-mail:  jjones@heraldsun.com. 
Fax;  (919)  419-6895. 


ADVERTISING  MANAGER  needed  for  Wyo¬ 
ming  daily.  Hands  on  candidate  must  be 
able  to  lead,  train  and  develop  advertising 
personnel.  An  excellent  opportunity  for  a 
self-starter  on  the  way  up  to  work  for  a 
good  newspaper  in  a  good  environment 
with  advancement  opportunities  and  good 
benefits.  Please  send  resume  by  mail  to 
Carl  Sanders,  Publisher,  The  Sheridan 
Press,  P.O.  Box  2006,  Sheridan,  WY 
82801. 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
The  Courier  News,  a  Gannett  newspaper 
with  a  39,000  daily/40,000  Sunday  circula¬ 
tion,  has  an  immediate  opening  for  a  RAM 
overseeing  sales  and  management  of  the 
retail  advertising  department.  The  position 
is  responsible  for  meeting  revenue  goals, 
as  well  as  overall  management  of  eight  Ac¬ 
count  Executives.  We  are  seeking  an  inno¬ 
vative,  results-oriented  manager  with  news¬ 
paper  sales  and  management  experience. 
Proven  success  in  strategic  planning  and 
implementation  are  a  must.  Requires  a  mini¬ 
mum  of  a  Bachelor's  degree  and  a  proven 
record  of  success  in  newspaper  sales.  We 
offer  a  competitive  base  salary  and  excellent 
benefits.  Send  resume  to: 

Henry  Foreman,  Courier  News 
P.O.  Box  6600, 1201  Route  22 
Bridgewater,  NJ  08807 
Or  E-mail:  hforeman@c-n.com 


CIRCULATION 


CIRCULATION  &  MARKETING  DIRECTOR 
The  Grand  Island  Independent,  a  24,000  cir¬ 
culation,  7-day,  morning  newspaper,  seeks 
a  circulation  and  marketing  director.  The 
successful  applicant  will  have  a  track 
record  for  growing  circulation  using  a  full 
range  of  sales  and  marketing  strategies. 
The  Independent  is  part  of  Morris  Communi¬ 
cations  (iompany,  and  offers  a  full  schedule 
of  benefits.  Salary  plus  bonus.  EOE.  Letter 
and  resume  to:  Robb  Krecklow,  publisher, 
P.O.  Box  1208,  Grand  Island,  NE  68802,  or 
rkrecklow@theindependent.com 
Apply  by  May  3,  2002. 


CIRCULATION  DIRECTOR:  America's  oldest 
newspaper  serving  the  African  American 
Community  in  the  greater  Philadelphia 
region,  seeks  a  full  charge  circulation  ex¬ 
ecutive.  Fax  resume  to  HR  Department: 

(215)  735-3612 


DISTRIBUTION  MANAGER  FOR 
THE  PALM  BEACH  POST 
Seeking  qualified  candidate  with  five  or 
more  years’  management  experience  leading 
a  home  delivery  operation.  Prefer  experience 
within  a  competitive  market.  Include 
projects  implemented  with  resume  to: 

The  Palm  Beach  Post 
Attn:  Lisa  Pinto,  Human  Resources 
2571  S.  Dixie  Highway 
West  Palm  Beach,  FL  33405 
Or  Fax  (561)  8204192 


GREAT  OPPORTUNITY  at  a  small  daily  in 
Western  Pennsylvania.  We  are  looking  for  a 
results  oriented  person  to  lead  the  circulation 
department.  National  chain  with  great 
potential  for  moving  up.  Send  resume  in 
strictest  confidence  to: 

Box  2743,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
NewYork,  NY  10003 


A  S  S  I  F  I  E  D 
ADVERTISERS 


If  you  don’t 
see  a  category 
that  fits  your  needs, 
please  call  us  at  888.825.9149. 
For  space/material  deadlines  call: 

Hazel  Preuss  at  646.654.5302 
- details  at  www.editorandpublisher.com 


CIRCULA-nON 


DISTRIBUTION  FIELD  MANAGER  I 
j  Publishers  Circulation  Fulfillment,  a  national  < 
j  leader  providing  worldelass  service 
■  support  to  the  written  media  industry  with  ; 
I  sales,  customer  care,  distribubon  and  other  ; 
'  circulation  services  coast  to  coast  seexs  a  i 
I  distribution  professional  to  manage  third  i 
j  party  home  delivery  operations  in  the  New  i 
;  England  area. 

[  The  individual  we  seek  will  be  responsible 
j  for  actively  managing  a  group  of  third  party 
i  distribution  organizations,  ensuring  compli- 
I  ance  with  PCF  policies  and  procedures  and 
i  exceeding  customer  service  objectives. 

I  Travel  required.  i 

I  Qualifications  include:  prior  distribubon  man-  j 
j  agement  experience,  preferably  with  print  ' 
I  media,  including  demonstrated  success  in  ' 
I  developing  a  motivated  and  knowledgeable 
i  staff,  excellent  organization  and  communi- 
I  cation  skills,  dependability,  flexibility  and  ac- 
;  curacy.  Additionally,  the  candidate  should 
I  have  extensive  knowledge  of  the  geography 
!  and  demographics  of  the  assigned  area.  . 
I  Previous  experience  working  in  a  third  party 
i  environment  preferred.  Excellent  computer 
j  skills  required. 

I  Interested  candidates  may  forward  a  resume  i 
and  salary  history/requirements  to:  i 

'  Field  Manager  -  3rd  Party 

P.O.  Box  241 ,  Oxford,  NJ  07863 
Fax:  (908)  4534395 
Lois.Nagie@pcfcorp.com 
EOE 


HOME  DELIVERY  ZONE  SUPERVISOR 
I  The  Columbus  (GA)  Ledger-Enquirer  is  a  ‘ 
mid-size  Knight-Ridder  morning  newspaper  i 
I  seeking  an  experienced  circulation  profes-  ' 
:  sional  to  lead  our  South  zone  team.  The  ideal  ! 
I  candidate  will  have  a  minimum  of  3  years 
!  circulation  experience,  proven  leadership 
I  abilities,  excellent  communication  skills. 

I  and  be  fully  committed  to  customer 
^  service.  This  is  a  great  opportunity  for  a  cir- 
i  culation  manager  of  a  weekly  or  smaller 
I  newspaper  or  a  district  manager  who  wants 
i  to  advance.  We  offer  an  excellent  salary,  a  j 
j  very  attainable  monthly  bonus  program, 

I  plus  great  benefits.  Send  confidential  resume 
I  by  FAX,  mail  or  E-mail  to: 
j  Sandi  McClellan,  Columbus  Ledger-Enquirer  1 
P.O.  Box  711,  Columbus,  GA  31902-0711 
Fax:  (706)  576^294 
E-mail:  smcclellan@ledger-enquirer.com 
EOE 


!  MEDIA  COMMAND 

i  WORLD  CLASS  i 

j  SERIES  CIRCULATION  ANALYST  i 
j  Media  Command  is  an  international  | 
j  software  vendor  to  the  publishing  industry  j 
I  with  offices  in  Tampa,  Florida,  Australia  and  j 
I  United  Kingdom.  We  are  looking  for  a  sys-  j 
I  terns  analyst  for  our  World  Class  Series  Cir- 
i  culation  system.  Must  have  at  least  three  i 
I  years  of  experience  using  all  aspects  of  the  i 
i  system  and  must  understand  circulabon  ac-  i 
counting  as  well  as  circulabon  operations.  | 
Excellent  customer  service  and  analytical  ■ 
skills  a  must.  Project  management,  excellent  i 
verbal,  written  and  interpersonal  com-  | 
munication  skills  are  necessary  to  success-  j 
fully  compete  for  this  position.  US  cibzenship  | 
or  permanent  residency  is  required.  ■ 
Must  be  able  to  travel.  Respond  to:  Media  \ 
Command,  5445  W.  Cypress  Street,  Tampa,  | 
FL  33607,  Attn:  Support  Manager. 


EDITORIAL 


ASSISTANT  EDITOR  sought  for  public  health 
newspaper.  The  American  Public  Health  As¬ 
sociation  is  seeking  an  enthusiastic,  innova¬ 
tive  team  player  for  its  award-winning 
monthly  newspaper.  The  Nation’s  Health. 
Successful  candidate  must  be  able  to  meet 
tight  deadlines,  handle  wide  range  of  tasks 
and  work  hands-on  with  all  aspects  of  the 
newspaper.  Must  be  fast  learner  with  superior 
organizabon  skills.  Prior  journalism  ex¬ 
perience  mandatory,  including  at  least  three 
years  experience  in  reporbng,  writing,  edit¬ 
ing,  design  and  produebon  of  a  newspaper. 
Bachelor’s  degree  in  journalism  or  related 
field  required.  Experience  with  Macs  and 
strong  proficiency  in  QuarkXPress/ 
Pagemaker  and  Photoshop  necessary. 
Knowledge  of  health,  photography,  HTML, 
AP  Style  and  posting/designing  Web  pages 
a  plus.  Position  available  in  late  April.  Send 
resume,  cover  letter  and  salary  requirement 
to:  Director  of  Human  Resources/AE,  APHA, 
800  I  Street,  IVW,  Washington,  DC 
20001-3710,  fax  (202)  777-2530  or  E-mail: 
hr.resume@apha.org.  EOE/AA. 

Non-smoking  office.  NO  PHONE  CALLS 


COPY  EDITOR/DESIGNER 
The  Ashland  (Ohio)  Times-Gazette,  an 
up-and<oming  13,000<irculation  daily,  lo¬ 
cated  midway  behveen  Cleveland  and  Co¬ 
lumbus,  IS  looking  for  a  copy  editor/ 
designer.  We’ll  consider  recent  graduates 
with  an  internship  who  are  looking  to  grow 
as  a  journalist  in  a  nurturing  environment. 
Contact  Ted  Daniels,  Editor,  40  E.  Second 
Street,  Ashland,  OH  44805  or  E-mail: 
tdaniels@bmes-gazette.com 

CREATIVE,  organized  NEWS  EDITOR  needed 
for  new  daily  publication  on  Thoroughbred 
racing.  Must  have  good  writing  and  editing 
skills,  and  ability  to  direct  staff  and  content. 
Send  resume  and  salary  requirements  to: 

Department  MM,  P.O.  Box  8237 
Lexington,  KY  40533-8237 


EDITOR 

The  Andalusia  Star-News,  an  award-winning 
4,CX)0  circulation  daily  newspaper  in  beautiful 
South  Central  Alabama  (one  hour  from 
the  beautiful  beaches  of  Destin,  FL),  is 
seeking  an  editor  to  lead  our  newsroom. 
The  right  candidate  will  have  3-5  years  ex¬ 
perience  of  newsroom  supervisory  experi¬ 
ence  and  be  ready  to  take  a  leadership  role 
not  only  in  the  newsroom,  but  in  the  com¬ 
munity.  Send  your  resume  to: 

Richard  Brown,  President  and  Publish- 
er.Andalusia  Newspapers,  Inc,  P.O.  Drawer 
430,  Andalusia,  AL  36420.  Fax:  (334) 
222-6597.  Or  E-mail: 

rlchard.brown@andalusiastarnews.com 


E&P'S  CL7\SSIFIED 

I  the  newspaper 
l^industry’s  meeling^^ 
place. 

888.825.9149 


www.edltorandpublisher.com 
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EDITORIAL 


EDITORIAL  CARTOONIST 
The  Buffalo  News,  a  paper  with  high  ambi¬ 
tions  and  a  growing  list  of  awards,  is  looking 
for  an  editorial  cartoonist  who  can  carry 
on  a  long  tradition  of  excellence  that  includes 
two  Pulitzer  Prizes  for  cartooning. 
With  the  departure  of  Tom  Toles  to  the 
Washington  Post,  we  are  looking  for  someone 
with  a  pen  sharpened  by  humor  and  insight 
who’ll  draw  national  and  local  cartoons 
that  will  make  our  readers  pick  up  the 
paper  with  anticipation.  Resumes  and  work 
samples  should  be  mailed  or  E-mailed  to: 

Editorial  Page  Editor  Jerry  Goldberg 
The  Buffalo  News 
One  News  Plaza,  P.O.  Box  100 
Buffalo,  NY  14240 
jgoldberg^uffnews.com 


Educational  publishing  company  is  seeking 
a  full-time  COPY  EDITOR  to  work  on-site  in 
our  Greensboro  office.  This  position  will  in¬ 
volve  proofreading  educational  materials  for 
spelling,  punctuation,  sentence  structure, 
etc.  Must  be  meticulous  and  detail-oriented 
and  have  working  knowledge  of  the  basics 
for  correct  writing  style  following  editorial 
guidelines  and  consistency  standards 
(house  style  based  on  The  Chicago  Manual 
of  Style).  Previous  copy  editing  required,  as 
well  as  an  English  or  Journalism  degree. 
Send  resume  with  salary  history  to  Human 
Resources/CE,  The  Education  (Jenter,  Inc., 
3515  West  Market  Street,  #200,  Greensbo¬ 
ro,  NC  27403.  Fax:  (336)  851-8395. 


EXECUTIVE  EDITOR 
PROVO, UTAH 

Top  editorial  position  at  The  Daily  Herald  in 
beautiful  Provo,  Utah.  Ideal  candidate  will 
have  newspaper  top-editor  experience.  We 
are  looking  for  a  leader;  someone  excited 
about  team  building  and  training  who  will 
thrive  on  creating  and  re-designing  the  ideal 
newspaper  for  a  great  community.  Candidate 
must  be  a  professional  journalist  with 
outstanding  writing,  editing,  budget  and 
graphic  design  skills.  Want  to  live  in  one  of 
America's  most  liveable  communities  and 
work  for  a  Pulitzer  newspaper?. ..this  is  your 
chance!  Please  send  resume,  salary  re¬ 
quirements,  work  examples  and  cover  letter 
explaining  your  qualifications  and  interest 
to:  Kirk  Parkinson,  Publisher,  The  Daily  Her¬ 
ald,  P.O.  Box  717,  Provo,  Utah  84603.  Or, 
FAX  (801)  344-2982,  or  E-mail  to 
kparkinson@pulitzer.net 


GRAPHICS  EDITOR:  The  Post-Standard  in 
Syracuse,  NY,  is  looking  for  a  proven 
leader,  mentor  and  creative  thinker  to  be¬ 
come  our  Graphics  Editor  and  direct  our 
7-person  art  department.  Candidates  must 
have  experience  leading  graphic  journalists 
on  a  daily  newspaper  and  must  know  Free¬ 
hand,  Illustrator,  QuarkXPress  and  Photo¬ 
shop.  The  Post-Standard  (120,000/ 
178,000)  is  committed  to  the  highest 
quality  of  visual  journalism  and  local  news 
coverage.  Send  resume,  work  samples  to: 

Richard  Sullivan,  The  Post-Standard 

P.O.  Box  4915,  Syracuse,  NY  13221 


VERMONTS  Pulitzer  Prize-winning  newspaper 
seeks  a  City  Desk  reporter.  Candidates 
should  have  experience,  ambition  and  be 
ready  to  help  win  a  second  Pulitzer.  Send 
resume  and  clips  to: 

Jo-Anne  MacKenzie,  City  Editor 
P.O.  Box  668,  Rutland,  VT  05702 


_ EDITORIAL _ 

LIBRARIAN/INFORMATION  SPECIALIST 
NEEDED 

The  Times  Editorial  department  at  Army 
Times  Publishing  Company  has  an  immediate 
opening  for  a  Librarian/Information  Spe¬ 
cialist.  Duties  include  the  following:  manage 
news  library,  timely  and  accurate  electronic 
storage  and  maintenance  of  all  text  material 
for  seven  weekly  publications  and  the  main¬ 
tenance  of  electronic  and  print  archives;  re¬ 
search,  retrieve  and  disseminate 
information  from  databases  and  other  ar¬ 
chival  sources  in  response  to  queries  from 
editorial  and  marketing  staffs,  as  well  as  ex¬ 
ternal  sources.  College  degree  preferred, 
with  emphasis  on  IT  or  Library  Science.  Pre¬ 
vious  database  editing  or  electronic  library 
systems  experience  required.  Please  send 
resume  to: 

Army  Times  Publishing  Co.,  Attn:  R.  Falls 
6883  Commercial  Drive 
Sprin^eld,  VA  22159 
Or  E-mail:  rfalis@atpco.com 
Or  Fax:  (703)  750-8129 
M/FA/D 

MINORITIES  ENCOURAGED  TO  APPLY 


LIMITED  BY  STORIES  the  size  of  matchbook 
covers?  Bored  with  the  village  board?  Eager 
to  write  solid  news  features  about  law  and 
the  courts?  Want  the  big  city?  Chicago  Law¬ 
yer,  an  award-winning  monthly  magazine 
with  an  emphasis  on  news,  is  looking  for  a 
STAFF  WRITER  who  can  turn  a  phrase, 
question  a  judge,  understand  legal  terms 
and  handle  complex  topics.  Solid  reporting 
and  writing  skills  essential;  legal  knowledge 
a  plus.  Heavy-duty  daily  reporting  experience 
preferred.  Fax  resume  and  clips  to: 
Donna  Gill,  Managing  Editor 

(312)  6444255 


NEWS  EDITOR 

The  Kokomo  Tribune  seeks  creative  candi¬ 
dates  with  good  news  judgment  and  strong 
editing  skills  to  deal  with  deadlines,  plan 
packages,  supervise  a  pagination  team  and 
coach  an  eager  writing  staff.  Send  resume, 
recent  work  samples  ASAP  to  Steve 
Kozarovich,  Kokomo  Tribune,  300  N.  Union 
Street,  Kokomo,  IN  46902  or  E-mail  to: 

Steve.Kozarovich@KokomoTribune.com 


STAFF  WRITER 

New  Times,  the  nation's  largest  publisher  of 
alternative  newsweeklies,  has  an  immediate 
opening  for  an  experienced  writer  at  its 
hard-hitting  paper  in  Ft.  Lauderdale.  We 
want  a  reporter  who  understand  the  differ¬ 
ence  between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers.  The 
ideal  candidate  will  be  able  to  create 
in-depth,  well-crafted  stories  that  explore 
the  issues,  events  and  personalities  of  their 
community. 

New  Times  publishes  magazine-style  weekly 
newspapers  covering  local  news,  politics, 
arts  and  music  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco,  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St. 
Louis,  Kansas  City  and  Oakland.  We  offer 
competitive  salaries  and  benefits.  Qualified 
applicants  should  send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


EDITORIAL 


The  St.  Paul  Pioneer  Press  is  looking  for  a 
SENIOR  EDITOR/SPORTS  to  direct  its  Pulitz¬ 
er-Prize  winning  sports  staff.  The  Pioneer 
Press  covers  a  full  complement  of  major 
league  teams  in  the  Twin  Cities,  Big  10  ath¬ 
letics  and  major  sports  events  in  an  intensely 
competitive  newspaper  market.  The 
newspaper’s  sports  section  was  recently 
judged  to  have  one  of  the  top  10  daily,  Sun¬ 
day  and  special  sections  in  the  nation.  Senior 
editors  report  directly  to  the  managing 
editor  and  collectively  lead  the  newsroom 
along  with  the  executive  editor.  Candidates 
must  have  the  ability  to  direct  crack  news 
coverage,  sharp  enterprise  reporting  and 
tough  investigations.  Other  critical  skills: 
think  big,  have  a  creative  flair  and  be  an  ob¬ 
sessive  planner.  The  Pioneer  Press  is  a 
Knight  Ridder  newspaper.  Call  Chris  Wor¬ 
thington,  (651)  228-5335,  or  E-mail: 
cworthington@pioneerpress,com 


FINANCE 


FINANCE  DIRECTOR 

The  Sun,  a  northwest  medium  sized  daily 
newspaper  and  subsidiary  of  the  E.W. 
Scripps  Company,  seeks  a  finance  director. 
The  director  is  responsible  for  the  overall  fi¬ 
nancial  management  of  The  Sun  including 
planning,  budgeting,  internal  controls,  ac¬ 
counting  and  financial  reporting. 

The  successful  candidate  will  have  the 
keenly  developed  conceptual  and  analytic 
skills  of  a  well-rounded  financial  executive. 
We  desire  a  hands  on,  broad  thinking  team 
player  with  excellent  communication  and  in¬ 
terpersonal  skills,  one  that  is  diplomatic  in 
approach,  yet  decisive  and  direct.  It  is  criti¬ 
cal  the  person  create  positive  and  effective 
working  relationships  with  all  levels  of  the 
organization  as  he/she  is  a  key  member  of 
the  executive  team. 

Five  years  financial  management  experience 
is  required.  Strong  knowledge  of  the  news¬ 
paper  industry  and  a  CPA  is  desired. 
Please  send  resume  and  salary  requirement 
to  The  Sun,  Human  Resources,  545  Fifth 
Street,  Bremerton,  WA  98337  or  E-mail  to: 
sunhr^esunlink.com 
The  Sun  is  an  equal  opportunity  employer. 


FREELANCE 


STORY  IDEAS 

TV  documentary  series  seeks  great  true  tales 
from  small  towns  and  rural  areas  -  stories  that 
have  become  part  of  local  lore  but 
would  also  enthrall  a  national  audience. 
Must  have  memorable  characters,  interesting 
evolution,  satisfying  outcome.  Avoiding 
tales  of  crime,  disaster,  illness  unless  part 
of  larger,  more  unusual  story.  Those  whose 
suggestions  are  produced  receive  $500 
and  role  in  documentary  production.  Send 
submissions  and  any  queries  to  Jack  Mc¬ 
Donald  at  AnAmericanStory@cs.com. 


INFORIVIATION  SYSTEMS 


CIRCULATION  SYSTEMS  SUPERVISOR 
Join  the  Daily  Press,  the  Hampton  Roads, 
VA  division  of  Tribune  Company.  We  are 
seeking  a  systems  supervisor  to  provide  di¬ 
rection  and  leadership  to  ensure  support 
for  our  Circulation  systems.  Marketing  sys¬ 
tems,  related  systems  and  their  associated 
interfaces.  Requires  at  least  5-8  years  ex¬ 
perience  in  circulation  systems  analysis,  de¬ 
sign  and  maintenance.  Must  have  strong 
background  in  AIX  and  COBOL 
programming  and  demonstrated  skills  in 
management,  leadership  and  project  man¬ 
agement.  We  offer  a  competitive  salary  and 
excellent  benefits,  including  ESOP,  401(k) 
and  stock  purchase  plans.  Please  submit 
your  resume  along  with  salary  requirements 
to  The  Daily  Press,  Inc.,  Attn:  HR,  7505 
Warwick  Boulevard,  Newport  News,  VA 
23607.  FAX:  (757)  247-7884. 

E-mail:  resumes@dailypress.com 


MAILROOM 


PACKAGING  CENTER  MANAGER 
The  Ann  Arbor  News,  a  New  York  Times  re¬ 
gional  print  site,  has  an  immediate  opening 
for  a  Packaging  Center  Manager.  The  quali¬ 
fied  candidate  will  have  proven  experience 
in  mailroom/packaging  systems,  a  strong 
knowledge  of  mailroom  equipment,  especially 
GMA  2000  inserters  and  buffers.  Man¬ 
agement  skills  with  an  emphasis  in  leader¬ 
ship,  decision  making,  and  successful  team 
building.  A  college  education  is  desired. 
Must  be  willing  to  work  some  weekends 
and  holidays.  Position  includes  a  highly 
competitive  salary  and  an  excellent  benefit 
package.  Please  send  resumes  to: 

The  Ann  Arbor  News,  Attn:  HR  Manager 
340  E.  Huron  Street,  Ann  Arbor,  Ml  48104 


PACKAGING  CENTER  MANAGER 
The  Yakima  Herald-Republic  has  a  career 
opportunity  for  an  energetic  distribution 
professional  at  this  40,000-^  circulation 
morning  daily  newspaper.  We  focus  on  in¬ 
creasing  circulation  and  market  share 
through  excellent  customer  service  and  a 
motivated,  efficient  35  member  distribution 
team.  Flexibile  schedule  with  a  focus  on 
midnight  shift,  using  state  of  the  art  compu¬ 
terized  inserting  equipment.  We  value 

strong  coaching  and  communication  skills 
to  maximize  employee  performance  and 
workplace  satisfaction. 

Send  or  fax  resume,  cover  letter  and 
achievements  to  the  Human  Resources  De¬ 
partment,  Yakima  Herald-Republic,  PO  Box 
9668,  Yakima,  WA  98909,  fax  (509) 
577-7722.  We  are  a  member  of  The  Seattle 
Times  group  and  welcome  diversity. 


-CLASSIFIED  ADVERTISERS - 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- wwvv.editorandpublisher.com - 
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www.editorandpublisher.com 


Phone:1-888-825-9149  ~  JLAniFIED  flOVERT^  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


MARKETING 


MARKETING  MARVEL? 

Our  paper  is  so  good  that  single  copy 
should  fly  off  the  shelf.  Advertisers  should 
fight  for  available  space.  It's  almost  true. 
But  occasionally  it  takes  a  little  nudge. 
Thafs  where  you  come  in.  We  want  a 
high-energy,  hands-on  DIRECTOR  for  a 
five-person  Marketing  department  that  does 
it  all  for  a  44,000  independent  daily  in  a 
great  Midwestern  college  town.  Creativity 
is  a  must.  Experience  working  with  research 
is  a  plus.  And  if  you’re  not 
interested  in  having  fun,  just  stay  where  you 
are.  Otherwise,  apply  to;  John  R. 
Foreman,  Editor  &  General  Manager,  The 
News-Gazette,  P.O.  Box  677,  Champaign, 
IL  61824D677. 

Include  salary  history,  references,  and 
anything  you  think  will  knock  our  socks  off. 


PHOTOGRAPHY 


PHOTOGRAPHER 

The  State  Journal,  the  daily  newspaper  of 
Kentucky’s  capital  city  daily,  is  seeking  a 
photographer.  Two  years  daily  newspaper 
work  preferred  but  exceptional  experience 
in  a  school  of  journalism  or  with  a  weekly 
will  be  considered.  Digital  camera  experi¬ 
ence  helpful.  Send  resumes,  clippings,  and 
references  to  Mary  Branham,  The  State 
Journal,  1216  Wilkinson  Boulevard,  Frankfort, 
KY  40601  or  E-mail  to: 

mbranham@stateiournal.com 


PRESSROOM 


ASSISTANT  PRESSROOM  MANAGER 
ST.  PAUL  PIONEER  PRESS 
The  Pioneer  Press,  a  newspaper  in  the 
Knight  Ridder  chain,  is  seeking  candidates 
for  Assistant  Pressroom  Manager.  The  suc¬ 
cessful  candidate  will  be  responsible  for  su¬ 
pervising  the  press  operators  to  produce 
both  the  daily  and  Sunday  newspapers. 

We  require  five  years  experience  of  demon¬ 
strated  proficiency  on  a  web-fed  offset 
press,  a  high  level  of  mechanical  aptitude, 
and  a  high  school  diploma  or  equivalent. 
Additionally,  we  prefer  three  to  five  years 
solid  supervisory  experience  and  some 
newspaper  experience.  The  hours  vary  to 
include  nights,  weekends,  and  some  holidays. 
We  offer  challenging  work  in  a  team  envi¬ 
ronment,  excellent  compensation  and  bene¬ 
fits  programs,  and  opportunities  for  educa¬ 
tion  and  career  growth.  Interested  candi¬ 
dates  should  send  their  resumes  to: 

St.  Paul  Pioneer  Press 
345  Cedar  Street 
St.  Paul,  MN  55101 
Resumes@pioneerplanet.com 
Fax:  (651)228  5197 


PRESS  OPERATOR 

Northern  Virginia  Newspaper  Group  is  seek¬ 
ing  a  leader  to  join  its  award  winning  team. 
Our  community  newspapers  border  both  the 
city  and  country  supporting  a  real  quality  of 
life.  Eight  unit  Urbanite  Press  with  plans  to 
progress  to  twelve  units  and  pasters.  Com¬ 
petitive  compensation  and  benefit  package 
to  include  401(k).  Send  resume  and  salary 
requirements  to  Fax:  (703)  771-0036. 

E-mail:  akey@timespapers.com 
EOE 


PRESSROOM 


PRESS  DEPARTMENT 
ASSISTANT  MANAGER 

The  Press  Democrat,  a  New  York  Times  i 
Company  newspaper  in  Santa  Rosa,  Califor¬ 
nia,  has  an  opening  for  a  Press  Department 
Assistant  Manager.  This  individual  would  re¬ 
port  to  the  Press  Department  Manager  and  \ 
assist  in  all  facets  of  the  operation  to  meet  i 
department  goals  including,  but  not  limited 
to,  managing  staff  and  work  processes, 
training  and  evaluating,  coordinating  with 
supporting  departments,  preparing  reports,  i 
ordering  department  materials  and  supplies,  ! 
and  managing  various  pressroom  ! 
projects. Qualifications:  The  qualified  candi¬ 
date  should  possess  the  skills  necessary  to 
carry  out  the  responsibilities  listed  above; 
j  have  offset  press  operating  experience; 

I  have  strong  mechanical  and  maintenance  | 
I  background;  should  be  computer  literate;  j 
i  have  excellent  organizational,  verbal  and  i 
1  writing  skills;  an  have  at  least  three  years  of  ; 

pressroom  supervisory  experience  in  a  high  , 
j  quality  deadline-oriented  environment.We  of-  ; 
fer  a  competitive  salary  and  an  excellent  i 
benefits  package.  John  Moore,  Press  De-  i 
partment  Manager,  Press  Democrat,  5505  i 
Redwood  Drive,  Rohnert  Park,  CA  94928 
Fax:(707)521-5365 
E-mail:jmoore@pressdemocrat.com 


I  PRESSROOM  FOREMAN 

A  daily  located  in  SE  (Zone  4)  is  currently 
I  seeking  a  hands-on,  dedicated  pressroom  : 
i  foreman.  The  successful  candidate  will  be  i 
!  experienced  in  all  phases  of  pressroom  op-  ' 
j  erations,  including  pre-press  and  press  op-  I 
i  eration,  press  maintenance,  work  flow  | 
scheduling,  mailroom  management  and  sup- 
i  ply  ordering.  Expertise  in  News  King  press  j 
!  operation  and  color  reproduction  quality 
1  control  a  must.  Excellent  salary  and  benefit 
package.  Please  send  resume  and  salary 
;  requirements  to: 

j  Box  2728,  Editor  and  Publisher  Classified 

770  Broadway,  7th  Floor  i 

j  NewYork,  NY  10003 


PRODUCnON/TECH  , 

LIVE  AND  WORK  IN  EUROPE 
Excellent  Job  Opportunity  for  a  PRODUC-  i 
TION  MANAGER  at  the  European  Stars  and  | 
Stripes.  All  applicants  must  have  managerial  i 
experience  in  all  phases  of  newspaper  I 
production;  supervisory  experience  directing 
I  the  work  of  subordinate  supervisors 
and  familiarity  with  web  presses  and  press 
layouts.  Preferred  candidates  will  have 
knowledge  of  digital,  electronic  data  transfer  ; 
and  imaging.  Work  experience  managing  j 
the  activities  of  a  commercial  print  shop. 
Work  experience  with  a  Web  Atlas  press. 
Moving  expenses  and  Living  Quarters  Allow-  ! 
ances  are  authorized.  Mail  or  E-mail  your  j 
resume  to:  | 

European  Stars  and  Stripes 
NAF  Personnel  Office 
Unit  29480,  APOAE  09211 
E-mail:  jobs@mail.estripes.osd.mil 
For  further  information  call 
(01149)6155-601207  I 


PRODUCT  MANAGEMENT 


DIRECTOR  OF  PRODUCT  MANAGEMENT 
Established  software  company,  with  in  ex-  j 
cess  of  2,800  customers,  seeks  a  Director  | 
of  Product  Management  with  at  least  10 
years  experience  designing  and  developing 
software  products.  The  ideal  candidate  will 
have  extensive  experience  in  content  man-  i 
agement  and  workflows  for  traditional  print  . 
and  online  publishing.  Experience  with  both  ! 
Mac  and  Wintel  operating  environments  a  ! 
plus.  This  position  reports  to  the  President  j 
of  the  company.  Send  cover  letter  and  ! 
resume  via  E-mail  to: 

AnnDodds2002@aoLcom 
or  call  (877)  298-0227  for  more  information 


SALES 


SALESPERSON  | 

Growing  prepress  and  internet  software  i 
provider  seeks  Energetic,  Self  Starting  , 
salespeople.  Candidates  shall  have  an  ' 
in-depth  understanding  of  newspaper  opera¬ 
tions  and  be  comfortable  discussing  and 
demonstrating  software.  The  position  in¬ 
volves  travel  but  relocation  may  not  be  nec-  ■ 
essary.  Previous  sales  experience  is  not  a  ; 
prerequisite.  Software  products  to  be  sold  I 
include  Editorial,  Advertising,  Circulation,  j 
Production  and  Internet  Solutions.  A  moder-  | 
ately  successful  person  in  the  position  | 
should  earn  in  excess  of  $100,0(10.  This  | 
position  reports  to  the  Vice  President  of  ‘ 
Sales.  Send  cover  letter  and  resume  via  ; 
E-mail  to  AnnDodds2002@aol.com  or  call  ; 
(877)  298-0227  for  more  information.  I 


-POSITIONS  WANTED- 


ADVERTISING 


NEED  A  REP  to  cover  zone  three  or  more? 
Pro  with  ad  sales/management  experience 
with  dailies,  weeklies,  special  interest  and 
yellow  pages.  Lloyd  Leitstein: 

(804)  382-9220  or  lleitstein@aol.com 


-POSITIONS  WANTED- 


CIRCULA’nON 


CIRCULATOR:  Experienced,  mature  profes¬ 
sional  seeks  short  or  long  term  opportunity 
in  New  York.  Phone/Fax  (631)  588-2735 


EDITORIAL 


SAME  MISSION,  NEW  ADVENTURE 
Our  purpose  is  to  serve  the  public  interest 
through  timely,  relevant,  incisive  and  sub¬ 
stantive  coverage  of  significant  events  and 
complex  issues,  and  to  present  the  news  in 
a  vibrant  and  visually  appealing  fashion.  We 
encourage  intellectual  diversity,  creativity 
and  innovation  in  our  newsroom  and  we  em¬ 
brace  the  rich  tapestry  of  diverse  back¬ 
grounds  and  perspectives  in  our 
community.  In  the  pursuit  of  excellence,  we 
strive  to  engage  the  minds  of  our  readers 
and  to,  at  times,  touch  their  hearts.  We 
place  a  heightened  emphasis  on  fostering  a 
deep  and  abiding  public  trust.  We  aspire  to 
expand  and  enhance  our  role  as  a  vital 
force  and  voice  in  the  community.  We  chaF 
lenge  ourselves  to  strengthen  our  connection 
to  our  readers  by  being  more  responsive  and 
more  proactive,  and  by  intensifying 
the  hard  news  edge  and  immediacy  of  the 
news  we  present.  We  pledge  to  do  so  with 
passion  and  journalistic  integrity. 

If  this  mission  statement  I  wrote  last  year 
for  my  Gannett  Co.  newspaper  strikes  a 
resonant  note,  then  we’ve  already  made  a 
connection.  I’m  a  journalist  seeking  a  new 
adventure  in  reporting  or  editing,  with  a 
long-range  interest  in  newsroom  leadership. 
I’ve  been  in  our  profession  long  enough  to 
know  one  thing  for  certain;  how  much  there 
is  still  to  learn.  If  you’d  like  to  explore  the 
possibilities,  or  simply  to  share  your  own 
mission  statement,  please  contact  me  at: 

PatriciaWalshl  3@aol.com 


WRITER  on  A&E.  10-t-  years  experience  pro¬ 
fessional  musician,  writer.  Edmund  Kimbell: 
ekimbell^astrato.com 


CLASSIFIED  ADUERTISERS 


If  you  don’t  see  a  category  that  fits  your 
needs,  please  call  us  at: 

(888)-825’9149 

For  space  and  material  deadlines,  call: 

Hazel  Preuss  at;  (646)  654-5302 
michelemacmahonat:(646)  654-5303 
michele  Golden  at;  (646)  654-5304 


Editor  &  Publisher  has  been  your  communication  link  to 
the  newspaper  industry  every  week  since  1884. 


E&P 


www.editorandpulilislier.com 


www.editorandpublisher.com 
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{continued  from  page  16}  grow  by 

almost  4%,  according  to  Circulation  Sales 
Director  Mike  Gannon.  “The  publisher’s 
statement  is  going  to  be  way  up  because 
we  did  have  this  incredible  fourth  quarter, 
and  I  think,  above  anything  else,  9/11 
played  a  big  role  in  that,”  he  says. 

Another  circulation  driver  in  the  past 
six  months  has  been  newspapers’ 
aggressive  and  unconventional  use  of 
ABC’s  third-party-sales  rule  to  get  more 
copies  into  people’s  hands. 

The  rule,  which  lets  papers  count  as 
paid  copies  sold  for  as  much  as  75%  off  the 
cover  price  to  third  parties,  got  little  notice 
when  it  first  took  effect  during  the  six 
months  ended  Sept.  30.  Today,  NAA’s 
Murray  estimates  that  third-party  deals 
will  boost  single-copy  numbers  by  2%  in 
the  coming  FAS-FAX  —  making  the  over¬ 
all  flat  circ  numbers  all  the  more  troubling. 

In  one  creative  arrangement,  the 
Times-News  in  Burlington,  N.C.,  has 
boosted  its  circulation  by  100  copies  a  day 
through  a  deal  with  Wheels  and  Bumpers, 
a  local  car  wash.  The  car  wash  buys  the 
papers  at  25%  of  the  cover  price  and  lays  a 
copy  on  the  front  seat  of  each  customer’s 
freshly  washed  car.  Third-party  deals  will 
help  the  Times-News  report  total  gains  of 


more  than  1%  daily  and  2%  Sunday  in  the 
March  FAS-FAX,  Circulation  Director 
Jim  Purdon  says. 

Critics  of  the  third-party  rule  had 
worried  that  advertisers  would  question 
the  wantedness  of  papers  that  readers 
don’t  pay  for.  But,  Purdon  says,  “I  think 
it  can  add  value  from  an  advertising 
standpoint,  because  newspapers  are 
getting  out  there  ...  and  hopefully  they’re 
drawing  subscribers.” 

Nontraditional  third-party  sales  also  are 
under  way  in  Charleston,  W.Va.,  where 
Charleston  Newspapers,  the  business  arm 
of  the  jointly  operated  Charleston  Gazette 
and  Charleston  Daily  Mail,  found  a  captive 
reading  audience  in  hospital  patients. 
Under  a  third-party  deal  with  the  Charles¬ 
ton  Area  Medical  Center,  the  hospital 
distributes  60  copies  of  the  morning 
Gazette  to  patients  with  their  lunches. 

Andy  Malinoski,  circulation  director  for 
Charleston  Newspapers,  expects  the 
arrangement  to  pay  off  in  the  publisher’s 
statement  Sept.  30,  when  he  anticipates 
I  having  the  program  expanded  to  500  beds 
a  day.  “Those  people  in  the  hospital  will 
read  it  more  thoroughly,”  he  says. 

And,  after  shunning  it  at  first,  a  few 
circulation  directors,  mainly  in  competitive 


markets,  are  starting  to  experiment  with 
the  year-old  ABC  rule  that  allows  papers  to 
count  as  paid  subscriptions  sold  at  as  much 
as  75%  off  the  regular  price.  Knight  Bidder 
is  encouraging  its  papers  to  take  advantage 
of  the  so-called  25%  rule  to  meet  the 
company’s  stated  goal  of  growing  daily  and 
Sunday  circulation  at  most  of  its  32  dailies 
this  calendar  year.  Still,  the  rule’s  use 
remains  limited  by  the  economy.  As 
Randles  says,  “I  still  see  the  vast  majority 
of  newspapers  building  circulation  slowly.” 

For  most  papers,  after  all,  the  goal  is  to 
decrease  their  use  of  discounting  in  favor 
of  methods  that  better  retain  customers 
and  lower  acquisition  costs. 

Technology  will  help  as  more  papers 
construct  data  warehouses  that  let  them 
learn  more  about  their  readers,  and  market 
more  effectively  to  them.  But  it  will  be  a 
long  time  before  this  technology  helps 
circulation  growth.  “If  the  adoption  curve 
continues  to  grow  and  improve,  then  we 
ought  to  be  telling  some  really  good  stories 
in  three  to  five  years,”  says  technology  and 
marketing  consultant  Miles  Groves.  Maybe 
then  the  next  “bump”  will  not  disappear 
but  continue  to  grow.  11 

i  Reporting  contributed  by  Joe  Strupp 


New  circulation  focus  will  finally  pay  off 

Do  NEWSPAPERS  EVEN  CARE  ABOUT  CIRCULATION 
gro\vth?  It  sounds  like  a  nutty  question,  but  consider  the 
evidence.  With  exceptions  such  as  the  McClatchy  Co. 


Do  NEWSPAPERS  EVEN  CARE  ABOUT  CIRCULATION 
gro\vth?  It  sounds  like  a  nutty  question,  but  consider  the 
evidence.  With  exceptions  such  as  the  McClatchy  Co. 
and  MediaNews  Group  Inc.,  few  companies  directly  tie  a  large 
part  of  executive  compensation  to  circulation  gains. 

While  it’s  true  that  circulation  growth  can  be  inconsistent  with 
profit  growth,  losses  in  circulation  have  refocused  papers  lately  on 
growing  their  numbers,  says  Conrad  Fink,  author  of  the  book 
Strategic  Newspaper  Management.  “Advertisers  are  not  dumb,” 
Fink  says.  “They  know  80%  of  revenue  comes  from  them  ...  and 
advertising  rates  have  risen  sometimes  faster  than  inflation.” 

This  explains  why  Knight  Bidder  is  pouring  money  into 
growing  circulation  at  its  papers  this  year,  and  shifting  a  greater 
portion  of  the  bonus  to  circulation  results.  “We’re  tired,  as  our 
advertisers  are,  of  our  newspapers  continuing  to  lose  market 
share,”  says  Arden  Dickey,  Knight  Bidder’s  assistant  vice 
president  for  circulation  and  regional  call  centers.  “The 
long-term  health  of  our  newspapers  relies  on  our  advertisers  in¬ 
creasing  coverage,  not  decreasing  coverage.”  To  underscore  that 
goal,  circulation  growth  now  represents  45  of  the  100  points  that 
determine  Knight  Bidder  executives’  bonuses.  Before,  publish¬ 
ers  had  discretion  in  setting  the  level  of  these  bonus  points.  The 
decision  came  at  the  suggestion  of  a  publisher  during  a  circula¬ 
tion  meeting  late  last  year  attended  by  top  corporate  executives. 
“If  you  really  mean  this,  then  you  should  put  a  heavy  percentage 
of  bonus  points  on  it,”  Dickey  recalls  the  publisher  saying. 
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Knight  Bidder  isn’t  just  looking  to 
grow  its  circulation  statements, 
though.  Publishers  have  been  told  to 
make  sure  they  expand  in  areas  most 
beneficial  to  advertisers.  That  means 
no  bonus  days  and  smeuter  use  of 
discounting.  Some  papers,  recogniz¬ 
ing  that  certain  readers  won’t  pay 
more  than  rock-bottom  prices,  will 
offer  permanent  discounts.  One  of  its 
biggest  papers,  the  Saint  Paul  (Minn.) 

-  Pioneer  Press,  responded  to  the  man- 

Fink:  Advertisers,  he  week  with  the  rare  move  of 

says,  are  not  dumb.  j  i  j  i- 

cutting  its  seven-day  home-delivery 

rate  by  2.9%  and  Sunday  newsstand  price  to  $1  from  $1.50. 

Other  companies  have  found  that  making  circulation  growth  a 
top  priority  can  indeed  pay  off.  Lee  Enterprises  Inc.  last  year 
made  circulation  one  of  its  five  top  goals,  and,  after  reporting  an 
overall  decline  in  its  Sept.  30  statement,  Lee  says  its  overall 
daily  circ  will  be  up  more  than  1%  in  the  March  31  report. 

McClatchy,  which  boasts  17  straight  years  of  circulation 
growth,  says  15%  of  its  editors’  and  publishers’  bonuses  are  based 
on  circulation.  At  MediaNews,  between  25%  and  50%  of  an 
executive’s  management-by-objective  goals  are  circ-related  — 
and,  as  a  result,  says  CEO  William  Dean  Singleton,  “we  have 
routinely  had  growth  year  after  year  after  year.”  —  Lucia  Moses 
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E&P/CMR  NEWSPAPER  ADVERTISING  INDICES 


February 

linage  still  melts  awaj, 
albeit  a  bit  more  slowly 

For  the  seventh 

straight  month,  linage  in 
all  four  of  the  exclusive 
fwP/Competitive  Media 
Reporting  newspaper 
advertising  indices  dropped  in 
February,  compared  with  the 
same  month  a  year  earlier. 

The  National  ROP  (Run-of- 
Press)  Index  was  the  last  to 
avoid  negative  territoiy’  when  it 
was  flat  in  July. 

For  February,  the  classified 
and  retail  indices  both  were 
down  10%;  the  insert  index,  6%; 
and  the  national  index,  2%. 

For  the  year  to  date,  the  classi¬ 
fied  index  was  down  11%;  the 
retail  index,  9%;  the  insert  index, 
6%;  and  the  nation2d  index,  2%. 

Charts  continued  on  page  26 
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Display  Classified  ROP  Index  YTD  -11%,  FEB  -10%: 
With  Automotive  the  only  category  in  the  Display 
Classified  ROP  Index  to  continue  motoring  along  in 


February,  ad  linage  measured  by  the  index  suffered  a 
double-digit  percentage  dip,  compared  with  the  same 
month  a  year  earlier  —  as  it  did  for  the  year  to  date. 


IHSERTCHTESOWES 

Building  Materials 
Consufner  Electronics 


Food  &  Household  (CMO) 
Furniture  &  Accessories 


Preprinted  Insert  Index  YTD  -6%,  FEB  -6%;  In  the 
Preprinted  Insert  Index  in  February,  the  Computer 
Stores  category  was  hot  and  the  Other  Inserts  category 


was  not,  compared  with  their  respective  performances  a 
year  earlier.  Overall,  the  index  was  down  equaily  for  the 
month  and  the  year  to  date. 
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NATIONAL  ROP  ADVERTISING  INDEX 


fRETAil  CATEBORIESl^  YTDTFEB  - 

Apparel  &  Accessory  Stores  -9%  -19% 


Books  &  Stationery  Stores  20%  28% 


Computer  Stores  -58%  -55% 

Department  Stores  -10%  -13% 

Drugstores  284%  319% 

Furniture  &  Accessories  -1%  -5% 


Office  Supply  Stores  -58%  -53% 


Retail  ROP  Index  YTO  -9%,  FEB 
-10%:  Moderating  the  ad-iinage 
losses  measured  by  the  Retail 
ROP  Index,  both  for  February 
and  the  year  to  date,  was  the 
Drug  Stores  category,  which 
continued  to  perform  as  though 
a  Jet  fueled  by  steroids  —  year 
over  year,  it  skyrocketed  319% 
in  February  and  246%  in 
January,  after  soaring  72%  in 
2001.  More  or  less  canceling 
each  other  out,  both  for  February 
and  the  year  to  date,  were  the 
dreams  that  were  the  Books  & 
Stationery  Stores  and  Building 
Materials  categories  and  the 
nightmares  that  were  the 
Computer  Stores  and  Office 
Supply  Stores  cat^ories. 
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National  ROP  Index  YTD  -2%, 
FEB  -2%:  Dismal  scientists 
across  the  country  often  speak 
of  “consumer  confidence,”  but 
they  rarely  talk  about  “corporate 
confidence,"  so  let  us  traverse 
the  road  not  taken:  On  a  year- 
over-year  basis,  ad  linage  in  the 
Corporate/Office/Other  category 
of  the  National  ROP  Index  sank 
40%  in  November  and  47%  in 
December,  but  it  rose  14%  in 
January  and  83%  in  February. 
Does  this  “V"  shape  on  the 
spreadsheet  chart  spell  “Happy 
Days  Are  (Almost)  Here  Again” 
economywise  —  and,  therefore, 
advertisingwise?  Maybe  yes. 
Maybe  no.  This  truth  in 
advertising  is  TK. 


NATIONAL  CATEGORIES 

YTO 

FEB 

Airlines 

-21% 

-30% 

Auto  Dealer  Associations 

8% 

12% 

Banks/Credit  Cards 

-16% 

-10% 

Computers  It  Software 

2% 

15% 

Corporate/Office/Other 

52% 

83% 

Factory  Automotive 

-29% 

-63% 

Food  &  Household 

3% 

-4% 

Govemment/Political 

7% 

12% 

Hotels  &  Resorts 

-17% 

-15% 

Insurance 

-15% 

-4% 

Investments 

-22% 

-3% 

Mail  Order 

-14% 

-21% 

Motion  Pictures 

9% 

14% 

Ttavel  &  Tourism 

-5% 

-6% 

Utilities  &  Communications 

7% 

12% 

Taking  New  York  by  Storm  the  Old  Fashioned  Way... 

Service! 

Were  building  our  reputation  in  New  York  with  traditional  values... 
Dependability.  Outstanding  Customer  Service.  Door-to-Door  Delivery.  Experienced  and 
enthusiastic  advertising  consultants.  And  the  best  Cost  Per  Household  value  available. 


COUPON 

CONNECTION 


Reaching  over  150,000  homes  and  450,000  TV  viewers,  the  Rosnik  family  of  products  is  quickly 
becoming  the  favorite  advertising  vehicle  for  merchants  in  Staten  Island,  Brooklyn,  and  New  Jersey. 


Tel:  718-698-0200 
Fax:  718-698-7600 
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EURO  HOM  KEEPS  ON 


Dodging  bullets  such  as  spiking  newsprint  prices,  Net  distractions, 
Y2K  jitters,  and  a  recent  recession,  Anygraaf  takes  third  crack  at  it 


BY  JIM  KUStlNBliKU 
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BY  JIM  ROSENBERG 

HILE  MOST  OTHER  EUROPEAN  SYSTEMS  ! 

vendors  gradually  picked  up  North  American 
business  in  the  1990s,  Integrierte  Systeme 
Grafische  Industrie  GmbH  (ISGI),  Eschbom, 
Germany,  saw  its  one  U.S.  installation  stall,  a 
letter  of  intent  come  to  naught,  and  ownership  change  hands  twice. 
Yet,  while  early  entrants  from  Europe  went  out  of  business  and  out 
of  the  market  (Germany’s  P.Ink  and  LinoPress  Publishing 
Systems,  respectively)  or  out  of  competition  (Denmark’s  Euromax, 
absorbed  by  a  rival),  ISGI  seemed  simply  to  fade  out  of  sight. 

In  1996,  its  developers  incorporated  in  their  homeland,  creating 

Finland’s  Anygraaf  Oy,  serving  their 
more  than  125  Northern  and  Central 
European  users  and  one  persistent, 
insistent  U.S.  customer.  Now,  “we’re 
looking  to  start  operations  in  North 
America,”  said  James  E.  Harvey  at 
last  month’s  America  East  trade  show 
and  conference  in  Hershey,  Pa. 

Harvey  is  marketing  representative 
for  Anygraaf  USA  Inc.,  which  set  up 
shop  in  Gaithersburg,  Md.,  last  fall. 

The  Helsinki-based  company 
employs  about  30  persons  in  Finland 
and  at  its  Swedish  affiliate,  and  has 
resellers  and  partners  elsewhere. 

ISGI’s  lone  U.S.  customer  was 
Pennsylvania’s  Reading  Eagle  Co.  It 
“stayed  on  as  a ...  partner”  with  Anygraaf 
“to  develop  Doris,”  its  data-  and  document- 
management  system  for  publishing  to 
various  media,  said  Anygraaf  USA  Presi¬ 
dent  Andrew  M.  Hunn,  an  Eagle  Co.  em¬ 
ployee  for  five  years  who,  upon  leaving  in 
1999,  served  as  editorial  systems  manager. 

With  no  success  under  big-name  owner¬ 
ship  and  management  in  the  best  years  of 
the  1990s,  what  makes  the  new  company 
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Doris  client  uses  tools  for  organizing  and  handling  material 
according  to  work-flow  rules,  user,  or  document  type. 


optimistic  about  coming  back  into 
America?  In  his  own  view  and  not 
necessarily  Anygraaf  s,  Harvey  said  that 
“the  perfect  time  to  come  in  to  sell 
something  like  this  ...  is  at  the  bottom  of  a 
recession.”  With  sales  cycles  typically 
ranging  from  six  to  12  months,  he 
continued,  “the  timing  is  not  a  bad  thing.” 
Anygraaf,  he  added,  carries  no  debt  and, 
until  now,  has  relied  on  word  of  mouth. 


ISGI  was  a  Siemens  Nixdorf  subsidiary, 
created  with  the  1990  merger  of  Linotype 
and  Hell,  which  itself  had  been  a  Siemens 
subsidiary.  Former  Atex  part-owner  and 
CEO  Danny  Chapchal  was  ISGI’s  U.S. 
agent.  In  late  1995,  the  owner  of 
Scangraphic  and  Alfa  System  Partner 
acquired  ISGI.  Chapchal  was  gone  by  year’s 
end,  but  not  before  ISGI  had  a  letter  of 
intent  from  the  New  York  Daily  News  for  a 
complete  advertising  system  (order  entry, 
ad  creation,  composition,  pagination,  and 
management)  and  its  first  U.S.  sale  —  an 
ad  and  editorial  system  for  the  morning 
Reading  Times  and  evening  Reading  Eagle, 
which  today  have  combined  weekday 
circulation  of  65,748.  (President  and 
Publisher  William  S.  Flippin  announced 
last  month  that  the  two  will  be  combined  as 
a  morning-edition  Eagle  on  July  1.) 

With  overlapping  ownership,  ISGI’s 
second  corporate  parent  and  the  parent 
company  of  Monotype  Systems  and  other 
systems  vendors  sought  synergies  among 
their  units.  At  Nexpo  ’96,  Dennis  Nierman, 
president  of  Monotype  and  its  parent  as 
well  as  an  ISGI  board  member,  said  that 
when  ISGI  was  acquired,  Reading  had 
been  working  with  beta  software  for  an 
installation  that  his  company  realized  it 
could  not  yet  support. 

By  late  winter  1996,  Reading  was  behind 
schedule,  but  still  optimistic  about  the  new 
system’s  capabilities.  The  project  is  still 
veiy'  much  a  work  in  progress,  and  an 
Eagle  Co.  executive  deferred  comment 
until  its  completion. 

Anygraaf  s  largest  customer  is 
Finland’s  Alma  Media,where  more 
than  500  seats  serve  32  newspapers, 
each  able  to  see  and  share  the  others’ 
databases.  The  installation  includes 
a  file-transfer-protocol  setup  to 
automatically  move  RIP’d  pages  to  a 
remote  print  site,  tools  to  support 
short  message  service,  and  automatic 
e-mailing  to  listed  subscribers.  Besides 
newspapers,  Anygraaf  systems  serve 
magazines,  municipal  agencies,  and  a 
stock  and  news-photo  agency. 

In  a  product  line  that  ranges  from  ad 
booking  to  archiving,  what  makes  Anygraaf 
offerings  different,  said  Hunn,  “is  not  so 
much  what  we  have  as  what  we  give  the 
customer  to  buUd  their  own  solution.”  That 
sort  of  customization  —  from  the  user  level, 
if  desired,  to  systemwide  routines  —  relies 
heavily  on  scripting,  by  either  the  customer 
or  the  vendor.  While  “we  can  build  it  for 
you,”  he  continued,  with  in-house  expertise. 
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“you  can  do  it  all  yourself.”  The  browser 
interface,  too,  is  entirely  customizable. 

A  user  can  define  a  site’s  metadata  to  fit 
the  system  to  its  own  work  flow.  And  with 
all  functions  —  including  scripting  and 
“trivial  housekeeping”  tasks  —  arising  in  a 
similar  manner  from  a  single  interface, 
“the  way  you  access  text  is  the  same  way 
you  access  pictures  is  the  same  way  you  go 
find  pages,”  said  Hunn. 

The  system  does  not  rely  on  a  separate 
engine  for  each  function.  All  functions  run 


off  the  same  client.  Rather  than  buying  and 
interfacing  more  modules  —  calling  up 
separate  programs  and  exporting  and 
importing  content  —  users  license  the 
added  functionality  for  the  same  system, 
possibly  aided  by  Anygraaf  for  scripting 
needs.  In  practice,  it  means,  for  example,  an 
item  may  simply  be  dragged  from  the 
archive  and  dropped  into  production.  “We 
can  give  you  some  efficiencies  to  cut  down 
on  the  number  of  interfaces”  a  reporter 
must  deal  with,  said  Hunn. 

At  the  same  time,  all  functions  are 
detachable,  for  use  on  their  own  or,  as  with 
Anygraaf  s  system-monitoring  utility,  with 
other  vendors’  systems,  according  to  Hunn. 

Over  time,  the  system  has  evolved,  as 
have  other  early-1990s  systems  that  use 
Microsoft;  Word  for  writing  and  Quark¬ 
XPress  for  paginating.  Besides  integrated 
access  to  and  from  the  Web  using  a 
standard  browser  and  a  Doris  Web  server, 
it  has  its  own  XML/SGML  editor,  runs  on 
PCs  and  Apple  Macintoshes,  and  offers 
equal  functionality  with  QuarkXPress  5.0 
and  Adobe  InDesign  2.0  (for  which 
Anygraaf  claimed  one  of  the  first  plug-ins, 
about  three  years  ago).  “We  are  working 
now  on  recompiling  all  our  products  to  run 
I  on  OS  X”  for  the  Mac,  said  Hunn,  who 
would  first  prefer  to  see  XPress  for  OS  X. 

Scalable  to  thousands  of  seats,  according 
to  Anygraaf,  Doris  offers  a  configurable 
database  with  customizable  views,  full-text 
indexing,  automatic  document  audit  trail, 
and  systemwide  security. 

Also  available  is  Doris  Job,  which  serves 
management,  staff,  and  customers  as  an 
event-list  manager,  scheduler,  and  online 


i  calendar  —  an  example  of  what  Hunn 
I  called  tools  for  users  to  multipurpose  the 
I  work  they  do  and  content  they  create,  a 
!  heavily  promoted  aim  of  Anygraaf. 

I  Reading’s  editorial  and  pagination 
[  systems  run  on  Windows  machines,  with 
Word  as  the  text  editor.  Its  most  recent 
!  purchase  from  Anygraaf  is  Composer,  the 
j  program  it  uses  to  impose  its  tabloid 
!  products.  Anygraaf  also  supplies  Reading’s 
I  archiving  and  other  publishing  software  — 

I  almost  everything  except  ad  booking.  “They 
bought  PPI 
[software], 
and  then  we 
developed  the 
interface”  with 
Anygraaf  Plan¬ 
ner  to  move  the 
ads  into  pagina¬ 
tion,  said  Hunn. 
The  PPI  (now 
1  Unisys)  system  was  implemented  in  1999, 

;  at  which  time  Anygraaf  s  AProfit  was  in 
development,  but  did  not  exist  as  a  product. 

Display  ads  are  made  up  in  MultiAd 
I  Creator  on  Macs,  for  which  Anygraaf  is 
I  working  on  interfaces  with  the  aim  of 
triggering  AppleScripted  routines  on  the 
Macs  from  an  Anygraaf  client’s  browser. 

Similarly,  Reading  uses  Anygraaf  tools 
for  its  Web  site.  Helping  to  keep  people 
paying  for  the  print  edition,  for  example. 
Online  Operations  Manager  Kevin 
Lawrence  devised  a  scheme  whereby 
readers  obtain  keywords  from  printed 
stories  with  which  to  effectively  search 
the  Eagle  archive  via  its  Web  site  for  earlier 
material  on  the  same  subject.  1! 


Anygraaf  system  snapshot 

Under  the  name  Doris  32,  Anygraaf  asset- 
management  software  has  expanded  from  edi¬ 
torial  composition  to  embrace  planning,  layout, 
advertising,  Internet  publishing,  even  circulation. 

In  addition  to  its  Ed  text  editor,  in  which  a 
hyphenated-and-justified  page  may  be  pre¬ 
viewed,  an  Anygraaf  editorial  and  production 
system  may  include  Composer’s  page  pairing 
and  imposition;  Proofer’s  digital  delivery  of 
page/ad  proofs;  a  print/Web  table  editor  (like 
others,  resulting  from  a  customer’s  need)  to  work 
with  large  blocks  of  data  such  as  those  from  the 
U.S.  Census;  layout-  or  text-driven  pagination 
via  XTension  to  XPress  or  InDesign  plug-in,  with 
automatic  update  checking  and  reloading, 
incorporation  of  work-flow  rules,  layout  library, 
and  integration  with  page  and  edition  planning. 

Other  offerings  are  Planner,  featuring 
press-configuration  settings  for  color  and  section¬ 
ing,  paging  determination  based  on  ad/news 
ratio,  ad  placement  based  on  rules,  categories, 
color,  etc.,  links  that  reflect  changes  made  during 
pagination,  edition  page  creation  (including 
advance  page  positioning),  and  tracking  of  pages, 
images,  and  assigned  and  placed  stories;  page 
capture  for  creating  portable  document  format 
(PDF)  files;  and  archiving,  with  IPTC  field 
support,  and  automatic  routing  of  live  material. 

A  list  manager,  Doris  Job  supports  staff 
scheduling  and  online  events  calendars.  For 
online  sales,  IProfit  integrates  with  the  archiving 
software.  AProfit  books,  bills,and  tracks  ads, 
supplies  customer  information,  pricing  options, 
invoicing,  auditing,  reporting,  customizable 
campaigning,  and  exportable  billing  data. 

CProfit  is  Anygraaf’s  circulation  management.  (1 


Alternatives  try  alternative  energy 


BY  MARK  FITZGERALD 

HE  Hartford  Advocate  and 
the  three  other  Connecticut 
alternative  newspapers  within  the 
Tribune  Co.’s  New  Mass.  Media  group 
are  going  green  for  a  month  beginning 
April  22,  Earth  Day  2002. 

New  Mass.  Media  CEO  Fran  Zankows- 
ki  said  all  electricity  needs  of  the  four 
weeklies  will  be  paid  for  by  C!o-Op  Green 
Energy  Certificates  from  the  Connecticut 
Enei^  Cooperative.  The  co-op  provides 
to  New  England’s  power  grid  electricity 
produced  from  wind,  water,  and  recov¬ 
ered  methane.  By  using  certificates  from 
the  co-op,  the  papers  in  effect  pay  the  co¬ 
op  for  the  renewable  power  it  produces. 


“New  Mass.  Media  becomes  the  first 
newspapers  in  the  United  States  to  com¬ 
mit  to  renewable  power,”  said  Larry 
Union,  the  co-op’s  general  manager. 
“Their  commitment  provides  a  great 
boost  to  raising  awareness  about 
renewable  power  options.” 

Zankowski  called  the  arrangement  a 
“first  step”  in  what  he  expects  will  be  a 
continuing  relationship  with  the 
alternative  utility,  which  conducted  an 
energy  audit  of  the  papers  this  month. 

Participating  in  addition  to  the 
Hartford  Advocate  are  the  New  Haven 
Advocate,  Valley  Advocate,  and  Faiifield 
County  Weekly.  Their  combined 
distribution  is  244,000  copies.  II 


What  sets  Anygraaf  oflFerings 
apart  “is  not  so  much  what 
we  have  as  what  we  give  the 
customer  to  build  their  own 
solution.” 


—  ANDREW  M.  HUNN 

Anygraaf  USA  Inc. 
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‘The  Washington  Post’  makes  move,  but  other  papers  hesitate 


BY  DAVE  ASTOR 


WITH  The  Washington  Post  hiring  Tom  Toles 
to  replace  the  late  Herblock,  the  nation’s  most 
prominent  editorial-cartoonist  slot  is  filled.  But 
similar  positions  remain  open  at  other  papers 
for  reasons  ranging  from  economics  to  caution. 
The  best-known  vacancy  is  at  the  Chicago  Tribune,  where  Jeff 
MacNelly  worked  until  his  June  2000  death.  But  there  are  also 
openings  —  dating  well  back  into  2001  —  at  papers  such  as  the  New 
York  Daily  News,  the  San  Jose  (Calif.)  Mercury  News,  The  Times- 

Picayune  of  New  Orleans,  He  feels  this  is  partly  due  to 

and  the/l.s&u/^  Park  Press  Fiore  not  having  been  at  the 

of  Neptune,  N  J.  paper  long.  But  Ryerson 

Tribune  Editorial  Page  wants  the  slot  filled:  “I  think 

Editor  R  Bruce  Dold  said,  it’s  very  important.  When  a 

“We  do  intend  to  hire  a  car-  staff  cartoonist  focuses  on 

toonist,”  but  didn’t  say  when  a  local  issue,  it  really  draws 

or  why  it  has  taken  so  long.  attention  to  it.” 

TheDaiV^ATca'shas  run  Some  papers,  however, 

syndicated  cartoons,  and  think  local  cartoons  stir  up 

editorial  cartoons  by  staff  much  controversy, 

sports  cartoonist  Bill  Gallo,  Times-Picayune  Editor 

since  Bill  Schorr  was  let  go  Jim  Amoss  said  he  has 

last  June  for  “economic  Toles:  A  rare  2002  hire  “every  intention”  of  hiring  a 


reasons,”  according  to  spokesman  Ken 
Frydman,  who  declined  to  discuss  whether 
the  News  would  replace  Schorr. 

Buying  syndicated  cartoons,  of  course, 
is  cheaper  than  paying  a  full-time  salary. 

At  the  Mercury  News,  there’s  been  no 
staff  cartoonist  since  Mark  Fiore’s  tenure 
ended  last  summer.  Dennis  Ryerson,  vice 
president  and  editorial  page  editor,  wants 
to  fill  the  position  early  next  year  if  “the 
business  situation”  improves.  Meanwhile, 
he’s  building  a  file  of  candidates  —  and 
running  photos,  graphics,  and  syndicated 
cartoons  on  the  editorial  page. 

Since  he  joined  the  Mercury  News  last 
fall,  Ryerson  said  few  readers  have  com¬ 
plained  about  the  lack  of  a  staff  cartoonist. 


www.editorandpublisher.com 


replacement  for  Walt  Handelsman,who 
left  just  over  a  year  ago  to  join  Newsday  in 
Melville,  N.Y.  “It  has  taken  longer  than  we 

et  cetera  ...  t 

Mort  Walker  is  introducing  his 

first  major  “Beetle  Bailey”  J 
character  in  more  than  a 
decade.  Readers  of  the  King  Features 
Syndicate  comic  can  vote  in  a  contest 
(http://www.beetiebailey.com)  to  name 
the  tech  officer,  who’ll  first  appear  on 
the  drawing  board  of  a  cartoon  version  of  M 
Walker  in  the  May  6  strip.  Prizes  include  M 
Northwest  Airlines  tickets.  The  Dell  ^ 


expected ...  because  we  want  someone  just 
as  strong  [as  Walt].” 

Handelsman  understands  why  a  paper 
might  be  “cautious”  about  hiring  a  cartoon¬ 
ist  —  noting  that  it’s  a  “high-profile  job,” 
salary  and  moving  costs  can  be  expensive, 
and  people  doing  the  hiring  are  more  famil¬ 
iar  with  text  than  art.  But  he  said:  “There’s 
a  lot  of  talent  out  there.  I’m  disappointed 
for  the  readers  that  The  Times-Picayune 
hasn’t  hired  someone.  They’re  using  syndi¬ 
cated  cartoons,  but  there’s  such  great  local 
news  in  New  Orleans  and  Louisiana.”  The 
Tribune  Media  Services  creator  added  that 
some  papers  are  so  focused  on  well-known 
candidates  that  they  don’t  consider  hiring 
young  cartoonists  who  will  grow  on  the  job. 

Ef^P  couldn’t  reach  Executive  Editor 
W.  Raymond  Ollwerther  at  XheAsbury 
Park  Press,  which  Steve  Breen  left  last  year 
to  join  The  San  Diego  Union-Tribune. 

Fred  Hiatt,  editorial  page  editor  of 
The  Washington  Post,  said  six  months  went 
by  before  the  paper  hired  Toles  because 
it  was  mourning  Herblock’s  death  and 
also  “wanted  to  make  sure  we  got  the  right 
person”  to  replace  him. 

Hiatt  has  been  using  more  syndicated 
cartoons,  but  thinks  a  staffer  is  best.  “A 
good  cartoonist  develops  a  relationship 
with  readers  and  embodies  the  spirit  of  a 
newspaper,”  he  said.  “And  it’s  important  for 
newspapers  to  give  homes  to  cartoonists. 

If  we  all  relied  just  on  syndicated  cartoons, 
there  eventually  wouldn’t  be  a  reserv'oir  of 
talent  to  draw  from.” 

There  are  only  about  100  full-time 
editorial-cartoonist  jobs  left  in  the  country. 

Toles,  distributed  by  Universal  Press 
Syndicate,  is  leaving  The  Buffalo  (N.Y.) 

News  in  June.  Editorial  Page  Editor  Gerald 
Goldberg  said  some  cartoonists  applied  to 
replace  Toles  even  before  the  paper’s  just- 
started  search  for  a  successor  began.  “How 
long  it  takes,”  he  added,  “depends  on  how 
long  it  takes  to  find  the  right  person.”  H 

(^mputer-sponsored  contest  benefits  the  j 
Fisher  House  Foundation,  which  provides 
lodging  to  families  visiting  hospitalized 
1  /  military  personnel. ...  Some  students  at 
Purdue  University,  West  Lafayette, 

Ind.,  criticized  the  campus  paper 
for  running  a  Pat  Oliphant  editorial 
cartoon  from  Universal  Press 
J  Syndicate  opposing  slavery 
reparations.  An  editorial  in  The 
^B  Indianapc^is  Star  said  cartoons  like  that  j 
should  be  debated,  not  censored.  j 
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The  Pack  Rat 


I’VE  COVERED  THE  MIDDLE  EaST  DURING  WAR.  I’VE 

covered  it  during  peace.  But  now  I’m  covering  it  in 
the  war  after  the  peace,  and  it’s  a  w^hole  new  world. 
...  I’m  disoriented. ...  I’m  speechless.  I  don’t  know 
what  to  think.” 

If  you  were  expecting  pat  answers  or  sanctimonious  lectures 
from  Thomas  L.  Friedman,  you  clearly  picked  the  wrong  moment. 
After  winning  his  third  Pulitzer  Prize,  this  one  for  commentary, 
two  weeks  ago,  Friedman  agreed  to  be  interviewed  hy  E^P  about 
his  specialty,  the  Middle  East,  and  the  media  treatment  of  the  war 


that  will  not  end.  When  we  talked,  he 
was  nearing  the  conclusion  of  a  10-day 
break  from  column-writing  and  just  48 
hours  from  having  to  file  his  first  column 
since  winning  his  latest  Pulitzer.  He  said 
he  didn’t  have  any  idea  what  he  was  going 
to  write.  “It’s  one  of  the  few  times,”  he 
admitted,  “I  don’t  know  what 
to  say.”  He  repeated  the  word 
“disoriented”  several  times, 
referring  to  himself,  other 
journalists,  and  veteran 
diplomats. 

The  good  news  is  that 
Friedman  thinks  most 
newspapers  are  covering  the 
mess  objectively.  The  bad 
news  is  that  it’s  hard  to 
determine  what,  at  this  point, 

“objectively”  means  on  any  given  day. 

“My  feeling  is  that,  as  a  general  matter, 
the  American  media  are  doing  a  pretty 
good  job  trying  to  be  honest  and  fair 
about  what  is  going  on,”  Friedman  said. 
“You  can  always  find  exceptions,  tilting 
one  way  or  another,  but,  generally, 
reading  the  wires  and  the  major  papers 
and  newsmagazines,  I  feel  I  am  getting  a 
fair  and  honest  view  of  what  is  going  on.” 

However,  Friedman  agreed  that  the 
language  and  nomenclature  right  now  is  a 


j  minefield,  just  waiting  for  errant  editors 
j  and  deadline-deadened  reporters.  And 
i  most  papers  don’t  have  the  room  or  the 
reporters  to  explain  the  complexities 
j  leading  up  to  the  current  crisis,  such 
as  the  traditional  Arab  hatred  of 
Palestinians  as  well  as  of  Israelis.  Another 
problem,  he  said,  “derives 
from  the  fact  that  Israel  is 
an  open  society  and  is 
surrounded  by  closed  societies, 
where  there  is  virtually  no 
press  freedom  —  and,  in  a 
conflict,  that  can  certainly 
work  to  Israel’s  disadvantage.” 

The  Pulitzers  don’t  keep 
Friedman  from  “agonizing” 
over  his  columns,  before  and 
after  they  run,  calling  experts 
he  trusts  to  ask  if  he  was  on  target  —  most 
frequently  Stephen  P.  Cohen,  a  scholar  at 
the  Israel  Policy  Forum  in  New  York. 

He  wonders,  for  example,  if  he’s  being 
too  hard  on  the  Palestinians  right  now. 

“I  think  I’ve  been  more  critical  of  Pales¬ 
tinians  recently  because  I  believe  there  is 
an  Israeli  constituency  for  a  Palestinian 
state,”  he  explained,  whereas  there 
doesn’t  seem  to  be  much  of  a  Palestinian 
constituency  for  peace  with  Israel. 

It’s  an  unpleasant  irony;  Friedman’s 


first  Pulitzer,  awarded  in  1983  for 
international  reporting,  was  for  coverage 
of  Ariel  Sharon’s  destruction  of  the 
Sabra  and  Chatilla  camps  in  Lebanon. 
Friedman  earned  his  second  Pulitzer  in 
1988  in  the  same  category.  Later,  he 
reported  on  the  Oslo  accords  and  Yasser 
Arafat’s  embrace  of  peace  afterward. 

Then  Oslo  disintegrated,  and  now 
Friedman  is  covering  Arafat  and  Sharon 
as  they  attempt  to  lock  their  hands  i 

around  each  other’s  throat. 

Friedman’s  latest  Pulitzer  in  part 
reflects  the  stature  he’s  attained,  which 
he  doesn’t  really  want.  Many  readers  — 
Americans,  other  journalists,  legislators,  I 

diplomats,  world  leaders  —  are  looking  to  | 
his  columns  for  some  kind  of  “revealed  j 
truth.”  In  fact,  a  fellow  customer  at  | 

Sutton  Place  Gourmet  in  Washington  | 

pounced  on  him  at  the  orange  bin  | 

recently,  saying  that  he  relies  on  Fried-  j 
man  to  explain  the  Middle  East  to  him.  j 

Unfortunately,  at  this  moment,  I 

Friedman  said  he  has  no  idea  what  will  j 
come  next.  “I  don’t  want  to  think  about  ^ 
this  role  [of  grand  explainer],  or  I’ll  be  [ 

self-conscious  and  I  won’t  open  up  a  vein  | 
when  I  need  to,”  he  said.  “A  columnist  is  j 

either  in  the  heating  or  lighting  business.  j  | 
You  can  heat  things  up  or  shed  some  light  j  | 
—  I  fancy  myself  doing  the  lighting.”  j  | 

Last  week,  on  a  day  Secretary  of  State  | 
Colin  Powell  met  with  Arafat,  Friedman  ' 
was  on  the  golf  course,  giving  himself  j  ^ 

some  distance,  wondering  what  on  earth 
he  was  going  to  put  in  his  next  column. 

When  it  appeared  Wednesday,  the  i 

piece,  titled  “George  W.  Sadat,”  was  equal  j 
parts  heat  and  light.  A  sense  of  complete  j 
frustration  pervaded  it.  But,  apparently,  | 
Friedman  has  not  lost  all  hope,  or  grown  i 
afraid  to  stick  his  neck  out,  for  he  called  [ 

on  President  Bush  to  try  to  settle  this  I 

crisis  with  a  bold  program  that  includes  | 
everything  from  seeking  a  new  United  ;  j 
Nations  mandate  to  the  use  of  U.S.  and  j ! 

NATO  peacekeeping  troops.  ; 

If  the  rest  of  the  world  is  turning  to  j 

Tom  Friedman,  his  teen-agers  aren’t.  i  [ 

They  don’t  read  his  columns,  and  he 
doesn’t  expect  them  to.  But  after  seeing 
so  much  of  the  Middle  East  debacle, 
there  is  one  thing  he  insists  on;  “I  want  I : 
them  to  be  aware  every  single  day  how  | 
lucky  they  are  to  be  living  in  America.”  II  i 
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(I  Monitor 


Clay  Bennett’s  pungent,  thought-provoking 
messages  and  his  unique  artistic  style 
have  just  won  the  2002  Pulitzer  Prize 
and  the  2001  SDX  award  for 
editorial  cartooning. 

He  has  a  devoted  following 
among  Monitor  readers, 
both  in  print  and 

, .  online,  but  we  would  be 


happy  to  share  him  with  your  readers,  too. 

Bennett’s  cartoons  are  available  daily  in 
The  Christian  Science  Monitor  News 
Service,  along  with  penetrating  interna¬ 
tional  and  national  reporting  and  a  wide- 
ranging  feature  package.  Or  you  can  buy 
the  Bennett  cartoon  package  alone. 


To  learn  more,  contact  Dan  Lawrence 
at  (61 7)  450-2662  /  lmiTfriced@fsps.c 


